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English I

Foundation education in using English principles in
speaking, listening, and reading; understanding and
summarizing; documentary writing for every day daily life
472-102 MBIDINGY 2 3(3-0-6)
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English 11

Essential English in business communication;
practice efficient communication through listening, reading
business journals, and lecturing; speaking; discussion;
expression; analyzing and rationalizing; practicing report and
business letters writing
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Mathematics for Business
Basic mathematics necessary to analyze business
problems; functions; time series; logarithm; differential and
integral calculus; exponential; algebraic matrix
472-104 OAIUMIVIMS 3(3-0-6)
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Statistics in Management
Statistical analysis and application of statistics
methods to business problems; probability theory;
forecasting, sampling; hypothesis testing; chi-square;
estimation; regression and correlation; and decision
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Science, Technology, and Society
Progress in science and technology; social
dynamics; ecosystems and environment; impacts of science
and technology on health, environment and society; science
and technology in social development; preventing and
solving social problems arisen from science and technology

impact
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Software Applications in Business

Basic knowledge of computer applications, basic
principles of computer languages, information processors,
information systems, spreadsheet building, database, and
analysis theories in business organizations.
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Healthy Body and Mind

Holistic health; physical and mental health care;

development of personality, emotional quotient and aesthetics
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Wisdom of Living

Thinking, life administration and management in
accordance with changes in Thai and global society;
mingling the Thai way of life with multi-cultural way of
living; public mind and environmental conservation; living
happily based on morality, ethics and sufficiency economy
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Introduction to Business

A general introduction to business; nature of
business enterprises and factors in decision-making; the
fundamental principles of business management; business
activities concerning accounting, finance, marketing,
production, leadership, business communication, and
human resource management
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Microeconomics

The fundamental operation of economics;
especially micro-economics; comprising of demand and
supply theory; competition and production; elasticity of
demand and supply; and impact of government policies
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Macroeconomics

The overall pictures of the economy; theories and
methods of measurement of output; national income;
inflation; unemployment; interest rates; money supply;
price levels; wages; balances of trade and payment;
monetary and fiscal policy; economic development; and

economic growth
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Corporate Social Responsibility

This course is a special requirement extended over a
four-year period; involving one 3-hour seminar and a 6-hour
social work practices in each semester; to instill in the
students ethical concepts in the conduct of business and the
various religious philosophies and thoughts in ethical conduct;
the course will involve guest speakers invited by the BBA
Program from a wide variety of fields and organizations;
students have to submit the social work project to be approved
before the practices
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Entrepreneurship

Nature and practices of entrepreneurship, natures
and characteristics of entrepreneur; alternatives for new
business ventures establishment; evaluation of the
alternatives; seeking sources of funds; business establishment
laws and regulations; new business project development;
marketing research and analysis; marketing planning;
operations planning; human resource management; problems

and risks in business operation
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Effective Business Presentation

English  skill improvement in  business
presentation including the objective setting; outline
presentation; presentation pattern; performance practices in
preparing the document and equipment used in the
presentation
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Latin Dance

Principles of Latin dance; basic steps and proper
counting in the dance; proper posture and proper hand
coordination towards leading the partner; how to discipline
themselves in the dance; variation of dances differences
between male and female dances; techniques for the dance
competition; apply dances for show and production
numbers
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Skills in Scuba Diving

Principles; procedures; and benefits of exercise;
physical therapy and anatomy; fundamental skills in diving,
social responsibilities, and natural resource conservation; self-
disciplines and responsibilities; diving safety awareness
472-205 iz msaunea 1(0-2-1)
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Skills in Golfing

Principles, procedures, and benefits of exercise;
physical therapy and anatomy; nutrition and exercising;
physical reinforcement; background and introduction to
golfing; swing; putting; etc.; ethics and rules for players and
audiences; equipment selection and maintenance; injury
prevention
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Yoga for Health

Yoga history; benefits from yoga practice; basic
principles in yoga practice for health conscious; the balance of
body and mind; yoga implementation in daily life
472-210 IAINNMIVIMS 3(3-0-6)
Lguaﬁﬂﬁugmmﬁﬁ%m mitlszynd 10z

PNUINVBIIAINGT IUNITUTHITIAMS

Managerial Psychology

Fundamental principles and concepts in
psychology; an application of psychology to problems in
organizations; emphasis on problem solving approaches,
and the role of managerial psychology
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Principles of Accounting

Accounting concepts; elementary accounting
principles and procedures; recording of business
transactions in general; journal; ledger; special journal;
control accounts; trial balance; adjusting processes;
company accounts; merchandise inventory and preparing
financial statement reports
472-212 HANMSIAMS 3(3-0-6)
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ANHUZUDIDIANTFINY wWunthi wazunum
Y9 UTN1T MadamsIngsnatlszaniaiwlunis
W AnusuAnveudesAnsgInaazdeay Migele
ﬂ?iéﬂﬁ'ﬁ LLa$ﬂ1ﬁiﬁlﬂa’u1% NTLUIUMITIANT Iﬂﬂlﬁ}u
NITINUNU ﬂ?iﬁlﬂﬂﬁf‘{ﬂi mi%uuz anﬂiillﬂﬂi’{ﬂi N3
wnuiluiiy anuiludii nazmsniug
Principles of Management

Characteristic of business organization; manager’s
role and duties; effective management for business firm;
corporate social responsibility; motivation, communication
and decision making; management process focusing on
planning; organizational behavior, teamwork, leadership
and control
472-213 MIVAMSMIAUHHNY 3(3-0-6)
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Operations Management

Operation systems; forecasting techniques; systems
design; plant layout; manufacturing planning and control;
quality control and supply chain management
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Business Research

Principles and methods of business research;
research proposal writing, research methodology; research
design; collecting data; sampling and interpreting the findings
and stating the conclusion
472-215 MIAUEIND 3(3-0-6)
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Business Finance

Analysis of business financial problems; roles of
financial manager; financial tools; financial institutes; source
of fund; short-term and long-term financing; asset
management; and dividend policy
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Managerial Accounting

Accounting  implementation in  business
management, accounting information for planning;
operation; decision-making; and control; emphasis will also
be given to cost accounting, policy making, and operational
control
472-350 wqﬁniiumﬁni 3(3-0-6)
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Organization Behavior

To understand the individual and group behavior;
factors and environment of business organization, steps in
group development and impact on individual behavior;
topics include perception; communication; motivation;
attitude; influence; cooperation and organizational change
472-261 mi%’ﬂmimiﬁmsﬁm 3(2-2-5)
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Tourism Management

Tourism organizations in various forms; private
tourism business; management style; goal setting; functions
and policies; operations; tourism agents management;
problems and problem solving in tourism business
management
472262 MmITamariniien 3(2-2-5)
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Tour Operations Management
The concept of tour conducting; techniques in tour
conducting; criteria in choosing attractions and destination;
client psychology; customer service; critical thinking and
solving emergency problems; city and site guiding; multi-day
tours; getting and keeping the job and creating a tour
472-271 m3a3agsnolnw 3(3-0-6)
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New Venture Creation
New venture creation; the management of new
venture; seeking for new innovation and opportunities;
starting from the beginning of the business operation;
expansion and business development; business investment;
evaluation and selection the business opportunity; team work
management; source of fund seeking and case study including
practices in new venture creation from both domestic and

overseas experiences
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Small Business Management

Small business management techniques for both

existing and newly established businesses; preparation of

a business plan; forms of small business establishment and
operations; seeking sources of funds; and the uses intended
for the money; problems and solutions in order to operate

small businesses with optimal effectiveness
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Business Forecasting
Business planning and problem solving decision
by applying theories and mathematical methods; decision-
making analysis; forecasting and measurement technique in
decision-making
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Public Speaking
The communications process; the purposes behind
public  speaking; analyzing audiences; materials
development; choosing the topics; delivering a speech
effectively; using language effectively; using presentation

aids; persuasive process
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Public Relations

Press & Public Relations; Influence of media &PR
on the success in business; The role of media & PR in global,
corporate, large enterprise, SMEs and personal terms; the role
of media & PR within the marketing and sales environment;
search and write both news and feature-orientated materials;

distribution; results analysis; budgets and cost justification
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Training in Management

Summer training program for third year students,
emphasizing on management knowledge in different
organizations; in order to study the actual work performance
situation, or training in the Dummy Company not less than
320 hours
472-310 AIYFITUNIGIND 3(3-0-6)
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Business Ethics

Based on business ethics for sustainable enterprise
by examing business ethics in the organization; social
structure; issuance of laws and regulations; societal
development roles; social and environment responsibility;
ethical concepts; code of ethics in businesses; ethical
implementation of business leaders
472-311 viapmsnaa 3(3-0-6)
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Principles of Marketing

Basic principles of marketing concepts and their
application in business enterprises; consumer behavior and
buying motives; market environment; market segmentation;
marketing mix; product potential; new product
development; marketing planning and implementation
472-312 NHINEFIND 3(3-0-6)
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Business Law

Principles of the civil and commercial laws of
Thailand; and laws concerning partnership and company;
contract; surety ship; solvency; property juristic acts
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Taxation

Principles and features of taxation according to
revenue code; methods of various tax liabilities appraisal
and collection: personal income tax, corporate tax, business
tax, international taxation, duties and stamps
472-315 M3ANFDNIIEIND 3(2-2-5)
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Business Communication

To develop international business communication
skills, review the major form of business communication,
practice an efficient communication through composition,
form, structure and language of letters, memorandum, and
interviews. Emphasis will also be given to the analytical
report and presentation, information, agenda, advertising and
sales promotion letters. Techniques in reading, listening
business negotiation and précis.
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Human Resource Management

Human resource management processes; application
of effective policies and practices in planning, selection,
training, compensation and benefits, and employment
regulations in the organization
472-320 MTUIHITMIEY 3(3-0-6)
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Financial Management

Financial planning; optimal investment policy;
various methods for fund raising; liquidity management; cash
management; accounts receivable management; risk

diversification on assets investment; provision for source of

fund; insurance of financial instrument; cost of capital
reduction
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Marketing Management
Scope and field of marketing management; factor
evaluation in marketing mix; the need of marketing and
product planning; product development; pricing; marketing
promotion; channel of distribution; and marketing
information system
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Consumer Behavior
The nature and determinants of consumer
behavior; focused on the influence of socio-psychological
factors : personality, social class, social groups and culture
on the formation of consumers’ attitudes; consumption and
purchasing behavior; evaluation of alternatives; buying
decision and post-purchase evaluation
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Customer Relationship Management

Customer  relationship  management (CRM)
processes and systems; CRM strategy; the corresponding
organization; customer knowledge; customization and
individualized pricing policy; relationship policy; relationship
data management; operational CRM; and implementation of
CRM systems
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Service Marketing

Various forms of market for service businesses;
theories and concepts of modern service marketing; service

industry structure; classification of service businesses;

development and identification of a specific service marketing
policy
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Business Negotiation
Theoretical concept and negotiation concept to
improve negotiation skill; motivation of the opposite
negotiator to gain business efficiency; class apprenticeship by
using role play and case study
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Human Resource Development

Human resource development process; human
resource planning; training need analysis; principles of
training and development; methods and contents of training
programs; development of the programs; evaluation of
training program; and career planning
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Organization Development

Principles and concepts for developing
organization; organization behavior theory; determining the
direction in organization development; stages of
organization development; pattern of organization;
relationship  between organization and employee;
organizational conflict; application of organization
development principles and concepts in practice which
leads to effective and healthy organization
472-353 mariudiin 3(3-0-6)
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Leadership



The development of knowledge; understanding;
skills; and attitude which are important success factors for
managers and leaders in the globalization; personality
development; habits improvement; leadership; and the art of
leaders; creative thinking; communication; and the art of

management
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Knowledge Management
The nature, characteristics, and type of information;
knowledge and intellectual; the classification of knowledge;
the elements of knowledge knowledge management life cycle;
knowledge creation and implementation; model and process
of knowledge findings from data-base; techniques of
knowledge findings in various forms; case rationale; learning
mechanism of computer; knowledge sharing and its
environment
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Recreation Management
The essentials of sports and recreation for the
quality of life; self-capability assessment and appropriate
choice of exercise; rules and regulations in some sports;
preliminary skills training in sports and recreational activities;

and the implementation in daily life exercise
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Tourism Destination Management

The controlling tourism’s environment; land use
planning; business permits and zoning control
environmental and other regulations; business association
initiatives, a host of other techniques to shape the
development and daily operation of tourism-related
activities and the network of local tourism businesses:
hotels, attractions, transportation services, service providers

such as guides and equipment rentals, restaurants, etc.
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Global Business Study

Globalizing influences; forces at work in the
world marketplace; consequences of globalization; global
industries and competitor analysis; how to review the global
situation in the planning process; cultural differences affect
daily and business behaviors; how companies execute

strategies across national markets; study trip abroad
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Global Supply Chain Management
Principles, functions, and management of
purchasing plan; purchase from a good source of quality with
an appropriate price and volume; the supply consideration by
self-production or from other sources; acquisition
management; logistics; materials control; and inventory
management
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International Relations
Politics in ASEAN and other countries which has
major roles and impact on business operation; cultures and
economic integration; emphasis on the integration in
Southeast Asia and economic zoning of ASEAN countries:
AFTA, Economic Triangle; successful potential in this region;
and economic integration theory
Y S
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Comparative Management

Identification, analysis and comparison of
management systems in different countries; understanding
different cultures; emphasis on management function,
institutional ~ settings; human resource management,
communication; and impact of culture; social; and political
variables on management systems
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Management Information Systems

Principles of information system; filing system;
database management; system development; and programs
application; information presentation and nature of
information; information processors; data communication;
organizing and management of information systems;
storage; data retrieval; and data disposition
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Chinese for Business

Chinese vocabularies and sentences used in
business; price offering; product purchasing; logistics;
insurance; finance; banking; negotiation and business
contracting

472-393 MENAYTUNFINY 3(3-0-6)

Q E]
4

annazgdlss Teanwiaunlsluiens

v ] 4
ganan 1 matauesin daedud msvudadud ms



MszAuns MSRY MITUINT MIRTIMaLIMTY)
5309
Japanese for Business

Japanese vocabularies and sentences used in
business; price offering; product purchasing; logistics;
insurance; finance; banking; negotiation and business
contracting
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French for Business

French vocabularies and sentences used in business;

price offering; product purchasing; logistics; insurance;

finance; banking; negotiation and business contracting
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Special Topic [

Contemporary issues in business management
which are important and necessary for the Business
Administration Program
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Special Topic 11

Contemporary issues in business management

which are important and necessary for the Business

Administration Program
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Co-Curricular Activities I
Activities integrating body of knowledge
emphasizing those activities for the benefits of society and
mankind as first priority; cultivating morals, ethics and
public mind; team working within and/or across disciplines
under the supervision of advisors
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Personality Development
The study of personal development in both
physical personality and inner personality; personality
development techniques; dressing for male and female;
health conscious; common manners; public appearance;
personal habits improvement; human relations; Thai
courtesy and manners in the society; patterns in public
speaking; leadership personality; personality and manners
in job applying and meeting
Contemporary issues in business management which are
important and necessary for the Business Administration
Program
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Cooperative Education Preparation in Social Science
Cooperative education preparation; review of related

literatures; personality development; presentation and report

writing techniques and work ethics

472-411 AXNIANEN 8(0-40-0)

Prerequisite:473-311 Cooperative Education Preparation
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Cooperative Education in Social Science

Forth year students will complete an internship in a
company or an organization for at least 576 hours in the first
semester, the training will prepare students for their career
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Strategic Management

A managerial decision and actions; determines the
long run performance of a corporation; long-range planning;
analysis of complex business problems via the integration of
the subject matter of all previous courses; linking the firm’s
internal and external environment to identify strategic factors

in terms of strengths, weaknesses, opportunities, and threats

from the total-enterprise perspective of the top

management; case studies will be assigned to solve the

problems concerning marketing, finance, production,

forecasting, staffing, resources allocation, control and

strategy formulation for all levels of management
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Change Management
Methods of change and systematic organizational

development to improve organizational efficiency;
organizational elements; process in organizational change,
data collecting, organization analysis, correction, and
organization adaptation to match with both external and
internal changes
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Seminar in Business Management
A case-oriented; analysis of current problems in

business; seminar participants will read and analyze a

variety of theoretical as well as empirical literatures in

management to solve problems; business study trip
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Retail Management

The world of retailing; types of retailers; customer
buying behavior; retail market strategy; financial strategy;
retail locations and site selection; information systems and
supply chain management; customer relationship
management; planning merchandise assortments; pricing;
retail communication mix; managing the store; store layout
and design; customer service
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Integrated Marketing Communication

The process of integrated marketing communication
development plan; various forms of communication; focusing
on the consistency of the medias, advertising, sales
promotion, public relations, personnel selling, and other kinds
of tools in marketing communication
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Marketing Channel Strategic and Management

Distribution channel system management; control
analysis of distribution channel system; distribution channel
selection process; middleman; distribution channel planning
and development; distribution channel conflict; maintaining
customers relationship; motivation and middleman
promotion; distribution channel mix; the development and
problem solving to suit with dynamic situations
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Compensation Management

Concept and objectives of compensation
management; factors effecting compensation; job
evaluation, compensation survey; compensation structure
arrangement; incentive pay; benefits and services;
compensation law; and standard pay
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Performance Management

Assessment principles, methods, systems, and
equipments; techniques for individual performance
appraisal, evaluation standard, company-wide performance
appraisal system, and system development to match with
organizational evaluation to achieve the organizational goal
472-461 MIVANIYAAIVNITNLING 3(3-0-6)
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Hospitality Management

Basic Characteristics of service industry; various
forms of management; types and categories of business in the
service industry; accommodation service business; logistics
businesses; restaurant; entertainment and recreation
businesses, tourism businesses, and MICE businesses
472-462 M3FamsTiinane e 3(3-0-6)
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Resort Management

Types of resort, cycle and growth trend of resort,
resort facilities and activities planning and development to
match with each group of customer; marketing strategies and
environmental impact on resort; environmental conservation,
and safety protection
472-471 MSUITINTINS 3(3-0-6)
S1INDVINVFSUNOY : 472-215
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Project Management

Project planning procedures, considering factors in
determining project objectives, setting of work system;
resources allocation; project feasibility analysis; management

techniques and operation procedures in accomplishing goals:

implementation, communication, coordination, evaluation
and control of the project
472-481 M33AaM353nvIzHNI32IMA 3(3-0-6)
S1INDINVFSUNOU : 472-212

sdunuae 9 lumsauiugsnessninalszma
Jaguszasd  wavnagnimaduiiugineizninilizimg
wazu3Endwnd  whitmegsneluduee 9 18ud
MIgaaszrINdszma MIRuIznIlszma M3
%ﬂﬂ?iiﬁﬁﬁjNﬂiﬁﬁmﬁ LAZHANTZNUUDINITTINAINN
iwIBg NI N sEme
International Business Management

Principles, concepts, and practices of international
business operations; operational techniques and strategies
for international business and multinational corporations;
international business functions: marketing, finance, and
management; and impact of international economic
integration
472- 482 dngsnosznNaszima 3(2-2-5)
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Seminar in International Business

A case oriented; international business operations
and management methods; objectives and strategies in the
business operations; benefits and opportunities from foreign
country investment; policy improvement and development;
international business management in consistent with the

international business environment
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International Marketing

Principles and operations of inter-national marketing
concepts; international marketing environment; competition,
foreign market survey; strategy formulation to penetrate into
the target market; marketing structure of international trade;
environmental aspects of international market; product
development; pricing, marketing promotion; and domestic and
foreign product distribution
472-484 M3RQuszriNalszma 3(3-0-6)
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International Finance

Principles and practices of international finance and
exchange, the balances of trade and payment, major emphasis
on policy, operation and role of international financial
institutions, nature of foreign exchange markets. Foreign
investment and loan, and stabilization of currency.
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Space Management and Design for Business

The relationship between human dimensions and
the design; how human body works and moves in space;
how to use the basic equipments in measuring, drawing, and
reading working drawing; the design process, design
concept, selecting the right colors and materials, design the
kiosk or booth in the open space
472-492 MIANYIDASZ 3(1-4-4)
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Independent Study

Professional experience through a supervised
study; supplemental reading, field trip and/or survey on
either a domestic or overseas business issue; the study will
be conducted under supervision of a designated professor/
lecturer/ expert for the assigned topics; both theoretical and
practical research methods through reading, literature
review, interview, experiential learning or small group
seminar under supervision will be conducted; a report and
presentation of their professional experiences is the

requirement of the course
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Special Topic I1I
Contemporary issues in business management
which are important and necessary for the Business

Administration Program
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Special Topic IV
Contemporary issues in business management
which are important and necessary for the Business
Administration Program
472-495 DUTBLUANHN 3(2-2-5)
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ASEAN Studies
History of development of ASEAN Community;
ASEAN mechanism; ASEAN Charters; free-trade area;
fundamental economy of ASEAN Community; background of
ASEAN country members; impacts of ASEAN Economic
Community to Thailand; case analysis and report presentation

are required
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Energy Management

Global and national energy situations; demand for
energy and business and economics growth; why energy is
important to the world; sources of energy; the process of
monitoring, controlling, and conserving energy in an
organization; encourage people to use less energy and
raising energy awareness; techniques for managing and
controlling one’s own levels of personal energy; case
analysis, report presentation, and the reduction campaigning

the reduction in energy consumption are required



