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(Introduction to Business)
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Types of business; business concepts of human
resource management, production, marketing, accounting,

and finance; relationship between businesses and business

environment; business ethics
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(Principles of Accounting)
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Definition and objectives of accounting; benefits

of accounting information; accounting framework;

principles and methods of double-entry accounting;

transactions recording in general journal and special
journal; posting; controlling accounts and subsidiary ledgers;
adjusting and closing entries; trial balance; worksheet
preparation; financial statements of service, merchandising
and manufacturing businesses; petty cash system; account
receivables and account payables; payroll; value added

tax and voucher system

460-103 3(3-0-6)
nanmMInaa
(Principles of Marketing)
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Comprehension through marketing and marketing
process; marketing functions; marketing environment;
introduction to consumer behavior; market segmentation,
targeting, and positioning; marketing mix development and
electronic marketing
460-104 3(3-0-6)
HanMIaY
(Principles of Finance)
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Prerequisite : 460-102 Principles of Accounting

or:461-101 Principles of Accounting
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Financial objectives and responsibilities of financial
manager; financial statement analysis; financial planning and
forecasting; working capital management; capital budgeting;

source of funds and cost of capital; dividend policy



460-105 3(3-0-6)
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(Business Statistics and Applications)
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Fundamental tools for statistics; measures of central
tendency; measures of location; measures of dispersion;
normal distribution; sampling distribution of statistics;
confidence interval of parameters; statistical hypothesis
testing of parameters; time series analysis; simple correlation
and simple regression analysis; analysis of variance; Chi-
square testing ; index number; statistical quality control; data
analysis using statistical packages
460-106 3(3-0-6)
NanNMIIANIFIND
(Principles of Business Management)
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Characteristics of business organization; manager’s
role and duties; effective management for business firms;
corporate social responsibility; motivation, communication
and decision making; management process focusing on

planning, organizing, leading, organizational behavior,

teamwork, leadership, and controlling

460-201 3(3-0-6)
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(Business Law)
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Legal provisions on the aspects of business
administration, which related to natural persons, juristic
persons (general partnerships, limited partnerships, limited
companies, public limited companies), juristic acts, contracts
(sale, sale with right of redemption, hire of property, hire-
purchase, loan for consumption, loan for use, hire of services,
hire of work, promissory notes, bill of exchange, cheques,
suretyship,  mortgage, pledge, agency, Dbrokerage,
compromise), legal causes (wrongful acts, management of
affairs without mandate, undue enrichment) things, property,

intellectual property (copy right, trademark, patent)

bankruptcy and business rehabilitation

460-202 3(3-0-6)
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(Management Accounting )
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Prerequisite : 460-102 Principles of Accounting
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Use of accounting information for management;
cost accounting; activity-based costing; budgeting; standard
costing;  cost-volume-profit  analysis;  responsibility

accounting; segment reporting; cost information for planning

and controlling decisions; capital budgeting

460-203 3(3-0-6)
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(Operations Management)
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Implementation of mathematical theory and tools
for business planning and decision marking for problem
solving; analysis for decision making; operation systems,
forecasting techniques systems design, manufacturing
planning and control, quality control and supply chain
management measurement
460-301 3(3-0-6)
MIMBINT 1
(Taxation I)
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Principles of taxation; tax assessment methods and
tax collection according to revenue code and related taxes;
personal income tax, corporate income tax, value added tax,
specific business tax, withholding tax, customs duty, excise
tax, stamp duty and other taxes
460-302 3(2-2-5)
maTuladansaumamitenssans
(Information Technology for Management)
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Elements and types of information systems for
management; information flow within an organization; using

information technology for improving of quality; productivity

and competitive advantage of organization; -electronic
business. development of organization information systems;
planning, and cost-benefit analysis of information systems;
system evaluation and selection; impacts of information
technology to individual, organization and societies; ethics,
laws and national policies concerning information technology
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(Enterprise Risk Management)
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Prerequisite : 460-101 Introduction to Business
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Enterprise risk management concepts; risk
exposures identification; risk assessment; creating risk
model; risk management tools; the future direction of
enterprise risk management
460 — 362 3(3-0-6)
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(Change Management)
31IPAVITEUADY : 460-106 HANMITIANIFIND
Prerequisite : 460-106 Principles of Business Management
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Concepts of change management; organizational
effectiveness and the role of change management;
recognizing the need of change and change process; power,
leadership, and stakeholder management; motivating other to
change; implementing change

management strategy;



maintaining controlling during the change; managing,
reviewing, and sustaining change
460 — 363 3(3-0-6)
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(Innovation and Creativity)
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Prerequisite : 460-101 Introduction to Business
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Definition, concepts, characteristics, and types of
innovation and creativity; process of creating new product;
branding and innovation; role of prototypes; collaborating for
innovation; innovation in financial services; innovation in the
service industry; failure and risk in innovation; the innovative
organization; changes and innovation
460-400 1(0-0-3)
NINTIUATUHANGAT 1
(Co-Curricular Activities I)
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Activities integrating body of knowledge
emphasizing those activities for the benefits of society and
mankind as first priority; cultivating morals, ethics and
public mind; team working within and/or across disciplines

under the supervision of advisors

460-401 3(3-0-6)
mItamsienagns
(Strategic Management)
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Management with long-term objectives; policy
planning; external and internal environmental scanning;
business strengths and weaknesses; case studies for business
development; decision making on marketing; financial
planning; operation; production; forecasting, staffing; and
resource allocation; strategy formulation for different levels;
implementation in marketing, production, finance, and
operations; evaluation and control
460 — 461 3(2-2-5)
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(Entrepreneurship and New Venture Creation)
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Prerequisite : 460-106 Principles of Business Management
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Entrepreneurship characteristics; entrepreneurship
development; new business creation; laws relating to new
business creation, new business financing; marketing
research; business planning, marketing, production,
organization and operation, and financial plans; feasibility
study and problems of new business
460 — 462 3(2-2-5)
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(Small Business Management)
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Prerequisite : 460-101 Introduction to Business
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General characteristics and types of small business;
differences between small and large businesses; management
and related problems of small business; problem solving for

small business and business plan

474-201 3(3-0-6)
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(Consumer Behavior)
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Prerequisite : 460-103 Principles of Marketing
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Importance of consumer behavior in marketing
management; influences of internal factors affected consumer
decision making, i.e., motivation, perception, learning
which, in turn, affect belief, attitude, and consumer behavior;
influences of external factiors, i.e., group, family,
organization, culture and crossculture; theories can be used to

explain consumer behavior

474-202 3(2-2-5)
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(Sales Management)
ﬂ15%£ﬂ5']$ﬁ)’?f\‘lLL'JﬂE%]iJVI'Nﬂ'Ii@]ﬁWﬂLﬁ@ﬂWi
AANITINUUY mﬂ%’%’ayamﬁmmmﬁammmmumimw
msadefinaueie msuimsmsvionazmsUgianis
VgogNalls
Environmental scanning for sales management;
use of marketing data for sales planning; building of selling
teamwork; professional sales management and practices
474-203 3(2-2-5)
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(Marketing Plan Writing)
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Components and stages to design of marketing
plan; use of research information to write marketing plan;
operations to successful marketing plan writing; planning and
control of marketing activities and contingency plan;
professional presentation of marketing plan
474-301 3(3-0-6)
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(Marketing Forecasting)
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Application of forecasting methods; factors in
consideration to successful forecasting; building, using,
and evaluating forecasting models; estimation of trend,
seasonal model, and cycle; software applications for
forecasting by focusing on sales forecasting”
474-302 3(3-0-6)
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(Global Marketing)
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Concept and philosophy of global marketing;
analysis of international competitive adventage; global
marketing management and global marketing strategy

formulation

474-303 3(3-0-6)
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(Product Policy and Pricing)
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Policies and strategies for product and price; new
product development; analysizing, planning, and managing
products for sales; principles and methods for pricing of
product and product line; pricing policy; criteria for pricing;
pricing strategy and adjustment; effects from pricing decision
474-304 3(2-2-5)
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(Marketing Communication)
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Importance  of marketing communication;
communication process; marketing communication mix;
integrated marketing communication strategy; evaluation and
control of marketing communication activities; practices in
marketing communication
474-305 3(3-0-6)
MIVITHITFOINNMIAAA
(Marketing Channels Management)
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Channel of distribution systems; analysis and
control of distribution system; process of channel selection;
channel planning and development; process of member
management in channel of distribution; marketing mix

formulation in distribution system; consideration of new

channel of distribution

474-306 3(2-2-5)

MIIIMIADIA
(Marketing Research)
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Role and importance of marketing research; ethics
for marketing researcher; research design; research proposal
writing; practices for accurate marketing research procedures;
presentation of findings; research article writing
474-307 320 $2 T4
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(Training in Marketing)
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Management training of third-year students;
focusing on knowledge of marketing within the organizations
in order for internship; or training in the dummy company at
least 320 hours
474-308 3(3-0-6)
MINAAFIND
(Business Marketing)
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Environment of business marketing; purchasing
behavior and process of business marketing; formulation of
marketing plan; professional sales management; personal
relationship building; bidding in business marketing;

marketing budgeting for business marketing



474-309 3(3-0-6)
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(Service Marketing)
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Concepts and theories of modern service
marketing; structure of service industry; types of service
business; service marketing management; development and
service policy formulation for service marketing
474-310 3(3-0-6)
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(Export Marketing)
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Environment; information system; entry methods;
marketing mix management for exporting; stages for
exporting; custom procedures, transportation, and insurance;
related institutions for exporting
474-311 3(3-0-6)
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(Agricultural Marketing)
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Roles of marketing and business system for
agricultural products; marketing environment of agribusiness;
development of marketing plan and analysis of market;

agricultural marketing mix; problems and threats, and

solutions for agricultural products

474-312 3(3-0-6)
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(Supply Chain Management)
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Concepts and principles of supply chain
management; planning for services; inventory management;
transportation, design of networks; use of information
technology in supply chain; coordination in supply chain
474-313 3(3-0-6)
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(Direct Selling)
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Characteristics and types of direct selling; direct
selling laws and regulations; ethics and social responsibility
of direct selling business; professional direct selling
management; analysis of compensation and commission;
techniques for selling; formulation of marketing plan in direct
selling business
474-401 3(3-0-6)
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(Competitive Marketing Strategies)
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Environmental scanning in marketing; analysis of
and selection for niche market; marketing strategy for
competitive advantage; customer relationship building;
network building in marketing; organizing for evaluating and

controlling of marketing strategy



474-402 3(1-4-4)
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(Seminar in Marketing Problems)
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Research, discussion, and exchange of comments
on existing marketing situations; analysis of marketing
problems facing by business and recommendation; seminar in
marketing with professionals
474-403 1(1-0-2)
AT ONANNIANEN
(Cooperative Education Preparation)
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Cooperative education preparation; review of related
literatures; personality development; presentation and report
writing techniques and work ethics
474-404 8(0-48-0)
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(Cooperative Education)
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Forth year students will complete an internship in a
company or an organization in the first semester, the training will
prepare students for their career
474-405 3(3-0-6)
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(Quantitative Analysis in Marketing)
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Importance of quantitative analysis in marketing
management;  probability decision

theory; theory;

mathematical models for management of marketing mix
474-406 3(3-0-6)
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(Border Marketing)
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Specific components and characteristics of border
marketing; marketing strategy for border countries;
negotiation and agreement on international trade between
border countries
474-407 3(3-0-6)
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(Retailing Management)
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Structure and environment of retailing; retailing
store management for competitive globalization; location
selection and management; patterns and equipments required
in store; store layout and inventory management; purchasing,
pricing, promotion, and service policy; management and
control of retailing store
474-408 3(2-2-5)
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(Marketing Information System)
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Concept and importance of marketing information
system; design and development of system; use of marketing
information system for planning and decision making of the
management
474-409 3(3-0-6)
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(Multi — Cultural Marketing)
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Characteristics of people living in different
cultures; concepts and components of culture influenced to
various demand; ethics and application of marketing tools for
the response to multi-cultural markets
474-410 3(3-0-6)
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(Social Marketing)
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Concepts, theories, and evolutions of social marketing;
marketing of nonprofit organizations; social marketing and
changes in consumer behavior; social marketing strategy
474-411 3(3-0-6)
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(Analysis of Marketing Return on Investment)
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Cost-benefit analysis in marketing; -efficient
marketing budgeting; evaluation of marketing expenditures;
analysis of financial figures of marketing department and
related departments
474-412 3(x-y-2)
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(Special Topics in Marketing)
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Research, analyze, and discussion on marketing

issues by the judgment of an instructor



