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(Drawing for Media Design)
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Theories, principles, methodology and practices
of drawing and shading; shape and form drawing through
natural and environmental perspectives; structural drawing
and line weight; creation of light, shadow and distance of
objects with geometric and complicated shapes; drawing
principles of human figures, animals, objects and trees for

media design

873-111 3(2-2-5)
midnesnilszneudail
(Composition of Art)
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Basic concepts, principles, theories and practices
of art composition; image composing, color choices,
balance and relationship between objects, space, surface of

art composition; creativity; creative imagination of

subjective and objective content for media design
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(Color Applications in Media Design and Production)
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Color theories and applications as descriptive and
expressive tools in media design and creation context;
principles and concepts of interaction of colors, lighting,

form and space in creative work
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(Computer Graphics and Design )
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Principles and techniques of computer graphic
design; Vector and Raster graphics; 2D and 3D graphics;
management of light, color and shadow; color applications
for design; techniques and tools for coloring in computer

graphic and design
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(Script Writing, Character Design and Storyboarding)
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Components, process, terminology, and proper
formatting of script writing; character design and
storyboarding; story outlining; presentation processes in
pre-production; relations between initial concepts,

scriptwriting, character design and storyboarding
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(Creative Thinking for Media Design)
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Fundamental principles of creative thinking for
media design; development of initiatives and imaginative
concepts for outstanding and unique media design; creative

thinking in action
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(Conceptual Innovation in Media Design and Creation )
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Definition, scopes, types, roles and principles of
conceptual innovation in media design and creation; roles
and significance of media design and production in

businesses and services
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(Multimedia Innovation)
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Multimedia principles and components; form and
application of multimedia; tools, equipment and software
for multimedia production; study, evaluation and
application of multimedia innovation in media design and

creation
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(Video and Audio for Digital Media )
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Video and audio concept; recording, creating and
editing video and audio file for multimedia production;
video and audio recording and editing hardware; video
editing; application software for video and audio editing;
introduction to film production and animation processes;
photography and directing techniques; application program

for film work and animation
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(Computer Modeling and Simulation)
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Concept of computer generated images; principles
of computer modeling and simulation; basic modeling

techniques; 3D theories; design and building of computer

models; lighting setup
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(Computer Animation I)
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Movement analysis and animation theories;
human and animal anatomy for animation; drawing for
animation; processes of 2D animation production;
composition and perspective, lights and shadows, effects

and special techniques in 2D animation
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(User Interactive Programming)
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Algorithm and problem solving techniques;
design of computer display and human-computer

interaction; structure and grammar of user interaction

programming for games and website development; and user

interface design
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(Information Graphics)
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Elements and interpretation of information
graphics; principles of graphic design for information
visualization; tools and techniques for text and graphic

layout; information graphics in media production

873-223 3(2-2-5)
ININTINAING
(Digital Painting)
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Principles, theories, lighting, shading, coloring
and toning of computer painting; special techniques in

image design, creation and manipulation for value-added

digital painting
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(Principles of Business Administration and Marketing
Communication)
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Introduction to business; structure, nature and
operation of business organization; principles and processes
of business administration; consumer needs and behaviors;
marketing mix analysis; brand and marketing promotion

strategy; integrated marketing communication
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(Advanced Computer Modeling and Simulation)
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3D theories and advanced computer modeling; 3D

character design and creation techniques
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(Media Design and Production)
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Media design and production integration: printed,
animated and online media; media production planning and
management; ethics in media production and public

presentation
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(Interactive Web Design and Production)
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Principles of multimedia application for web
design and production; interactive web design; software

application for interactive web design and development
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(Multimedia Authoring)
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Analysis and evaluation of multimedia;
development of multimedia structure and script;
multimedia authoring software; interaction design; media

integration for multimedia production; multimedia link and

distribution
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(Cartoon and Comics)
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History of cartoon and comics; principles of
drawing and content development; concept, design, drawing

and presentation of cartoon and comics
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(Media Production for Advertising and Public

Relations)
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Process of media production for advertising and
public relations; psychological effects on receivers;
relationship between creativity and messages; script writing
principles for advertising and public relations; ethics and
laws in media production for advertising and public

relations
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(Stop Motion Animation)
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Definition, principles and concepts of stop motion
animation; materials, tools, equipment and methods for stop
motion animation development; analysis, movement design

and post-production presentation
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(Visual Effect Design and Production)
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Visual effects for media design and creation;
introduction to visual effects design and production; visual
effect devices; visual effect application for television and

film
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(Package Design)
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Structure and function of packaging; good
packaging; elements of  graphic design on package;
package design planning and development; important

information and logo on package; package structural

design; processes and tools for package design
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(Camera and Lighting)
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Planning, design, equipment preparation and
techniques for photography; lighting measurement and
setup for portrait and product photography; lighting offset;
lighting selection for assignment locations, inside and

outside studio
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(Ergonomics and Design)
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Concepts and principles of ergonomics relevant to
design;application of ergonomics factors for proper design
in the aspects of sound and lighting, size and dimensions as
well as posturing; media or product design and feature

evaluation based on related ergonomics issues
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(User Interface Design)
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Human-computer interaction; importance of user
interface design; effective human-computer interaction
design; principles of usability for user interface design;

analysis and evaluation of user interface design
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Link and control of movement; posting animation
and animation techniques; integration of light and texture;
rendering and editing of motion graphic details; advanced

animation
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(Media Design and Creation Innovation Project)
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Independent study on media design and creation

innovation, under supervision of an advisor; written report

or presentation required
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A minimum of 300 hours of field work in relevant

organization, and presentation at the end of field work
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(Contemporary Design Innovation)
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Principles, concepts, theories, and features of
contemporary design innovation in Thai social context;
integration of Thai social identity in media design and

creation
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(Game Design)
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Definition of games; computer game design
principles including balance and design level; story
sequence and narrative; planning and movement control;

user interaction; artificial intelligence of computer games
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Full-time job training as a temporary employee in
government or private sectors, or non-government

organizations for a semester



