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Agricultural Finance
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The boundaries and the importance of
agribusiness finance; the economics principles on investment;
time value of money; financial report setting and financial
report analysis; investment and risk analysis; cost of capital,

financial market; agricultural credit system of Thailand
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Principles of Agricultural Marketing
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Meaning and the principles of marketing;
agricultural and industrial product marketing; the
characteristic of agricultural products; production and
consumption of agricultural products; demand, supply and
price setting of agricultural products in each market; the
competition; marketing problem; marketing channels;
marketing costs; cooperative and agriculture institutions;

marketing institution; role and government policy related to

agricultural product and agricultural marketing; case
study on characters of  agricultural marketing for

important products
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Agricultural Price
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The marketing mechanism of market
economy; roles of demand and supply on price
determination; price cycle; price index and its calculation;
the analysis on agricultural price alteration; the role of

government on agricultural prices
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Economics of Food and Agriculture
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Overall structure of agricultural economy of

Thailand; agricultural production; agricultural and food

production development; overall structure of food

production industry in Thailand; problems and limitations



of agricultural and food production; applications of
microeconomic theory to analyze the producer’s behavior;
marketing and consumption; analysis of consumer’s behavior;
goals of producer; use of resources of agricultural production

to gain maximum profits
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Agribusiness Management
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Agribusiness system in Thailand including the
connection of agribusiness in the world; characteristic and
relationship among agribusiness subsectors; agribusiness
management in globalization era; analysis of agribusiness
environment in macro and micro factors which affect
agribusiness organization management; application of
business management knowledge and economics to manage
business firms; the search for competitive advantage of
agribusiness firm; roles and institutions relating to

agribusiness
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Farm Business Management
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Application of economic and management

concepts to farm business management; analysis and plan on

farming; farm planning and budgeting; farm recording

and accounting; the measurement on the success of farm

operations; the effective planning on using farm input
factor; factors affecting farm operation; business farm

credit; farm management under risk and uncertainty
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International Agricultural Trade and

Agricultural Trade Agreement
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The principles of international economic

trade; food and products trade in the world; world food
distribution; Thai trade system and agricultural product
policy; the problem of trading agricultural products and the
role of international trade institutions on negotiation the
agricultural products; the evaluation of effects of
economic collaboration concepts on international trade of

Thai agricultural product including the characteristic of the

world, region and sub-region trade agreements in form of

multilateral and bilateral contracts; international standards
of agricultural products and agro-industry products; policy
and commercial standards on exporters and importers of

significant trading partners of Thailand
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Agricultural Futures Market
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Theory of futures trading; structure and
mechanism of the agricultural futures trading; relationship
between the current and future market prices; price hedging;

agricultural futures contracts and trading tickets
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Decision Making in Agribusiness
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The application of economics principles and
management science to assist agribusiness making decision
i.e. quantitative analysis, cost-benefit analysis, project
analysis using the time value of money focusing on problem
analysis and search for solutions based on the management’s

perspectives
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Project Management and Project Analysis in
Agribusiness
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Concept and importance of project
management; basic concepts of project analysis; criteria
for ranking projects; sensitivity analysis of the project;
agribusiness projects; techniques and processes of
agribusiness project management, operations, evaluation,

and termination of the agribusiness project
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Risk Management in Agribusiness
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Charecteristics of risk and financial loss;
type of damage; strategic risk management; factors and

determinant of the rate of return on the risks of the

business assets; analysis of risk management; case studies
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Agricultural Business Policy
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The importance of agricultural and

agribusiness policies; category and objectives of policy;

concepts and theories used to determine the policy; policy
and its implementation; Thailand and international
agricultural and agribusiness policies and the impact on

Thai economy; the evaluation of nation policy impacts

on agricultural agro-industry and agribusiness sectors
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Cooperative  Business  Enterprise and
Community Enterprise
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Philosophy and concept of cooperative and
community business enterprises; characteristics and types of
community business enterprise; management of the
organization by community; creation and development of
community business enterprises; conflict management in the
operations of community business enterprise; cooperatives
and systems of community economies, roles of cooperatives;
principles and methods of cooperatives; operation types and
business functions of cooperatives, management and
cooperative  finance; associated problem in cooperatives
operations an strategy for cooperative development; impacts
of national and world economy on cooperatives and

community business enterprises; a case study of cooperative;

study tour

925-493  HITVoNABMINEINUNHAT 3(3-0-6)
Special Topics in Agribusiness
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Topics or new knowledge in agribusiness
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Business and Principle of Management
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Basic principles of  management;
management processes; planning; organizing; human
resource management; leading and motivation;
organizational ~ control;  management tools  for
productivity; business environment; types of businesses

and business life cycle
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Financial Accounting
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Accounting framework; business activities
associated with the accounting; principles of accounting; the
process of accounting related to the financial reports; assets,

liabilities and equity; tax accounting; accounting for the

industrial enterprise
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Principles of Marketing
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Definitions,  significance, roles, and
marketing processes; marketing management
philosophies; marketing combinations; target market;

consumers’ behavior; marketing information technology

system; research on marketing; marketing environment
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Human Resource Management
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Definitions, significance, environment of Human

resource management; roles and responsibility of human

resource managers; functions of human resource management
such as human resource planning, recruitment and selection,
training and development, compensation, performance
evaluation, discipline and petition, safety and health, labour
relation management; laws concerning human resource

management
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Innovation and Business Opportunity
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Concepts of business innovation; innovation
about technology, products, processes, works and problem
solving; innovation and competitive advantage and

sustainable growth; creating value adding to the business;

opportunity assessment
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Knowledge Management in Organization
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Concepts and principles of knowledge
management; knowledge management tools such as
individual development and coaching; knowledge
management case study; data warehouse; knowledge

creation and transfer; innovation and adaptability

926213  ngHMEFIDAMAZMBOINS 3(3-0-6)
Business Laws and Taxations
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The principles of civil and commercial law
concerning partnership, company limited, public
company; contract of a legal act in buying and selling,
exchanging, giving, commission, property committing,
security standing, property renting, hire purchase, labor
employment, paying to make or do something, and agent;
an act concerning cheque, copyright; law of right charter
and law of trade; tax principles; principles and types of
tax, tax structure, method of tax analysis and tax data
preparation, tax planning for business, effect from each

type of tax
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Business Finance
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Roles and target of financial management;
business model according to Thai law; theory of money and
capital markets; theory of interest; a simple financial
statement analysis; the capital management policies and
capital management; analysis of contingencies, break even
point, and case studies, value of money, a simple budgeting,

decision tools, and financial resources
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Financial Analysis
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Methods for financial analysis; financial tools

and techniques in terms of qualitative and quantitative such as
cash flow and financial ratios to help analyze financial
strengths and weaknesses; approaches to solve the financial

crisis and errors in financial industries; financial case studies
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Quantitative Analysis
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Development of models for making decision;

linear programming, queuing theory; time series; network

analysis; forecasting techniques; Markov chain; other

quantitative models; the use of computer-aided softwares
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Practical Training
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Practical training in businesses, industrial
and government sectors where students can gain practical
experience in the real setting of an organization; students
will learn to work with others and at the same time it is an
opportunity to practice their communicative skills, apply
knowledge and utilize self-ability; students must also
acquire courses of at least 6 educational semesters and
their duration of practical training must not be less than
240 hours; there will be an evaluation based on the
student training reports and the grade will be Good (G),

Pass (P) and Fail (F)
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Organizational Behavior
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Basic organizational behavior concepts; the
relationships  between  individuals, groups and
organizations;  techniques applied to  enhance
productivity; analysis of factors and conflicts within the

organization; organizational culture; guidelines for



effectively organizational development; establishment of

organizational management for change
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Small and Medium Enterprises Management
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Characteristics and types of small and medium
businesses; principles and theories applied to business
management; government policies to promote small and
medium businesses; case study of successful and failure small
and medium business; problem of and solution for small and
medium businesses; national and international economic

impact to small and medium-sized businesses

926-303  M3IAMIFINVITHNZINA 3(3-0-6)

International Business Management
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Economic theory of international business;
principles and methods for international business
management; aims and strategies of international business
management; advantages and opportunities in oversea
investment; the improvement and development of

management policy in intercultural organization; component

of international business such as international political

economy, international trading relationship and

international commercial organizations
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Strategic Management
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Definitions and concepts of strategy; levels of
strategy; models and processes of strategic decision;
environmental analysis; competitive advantage; strategic

making; evaluation and strategic control; business case

study
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Managerial Accounting
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Concepts of management accounting; job-
order and process costing; variable costs; cost behavior;
volume and profit; budgeting; standard costs; short-term
and long-term decision making; responsible accounting;
departmental reporting; transfer pricing; activity based

costing concept
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Consumer Behavior
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Models of consumer behavior;  social
psychology affecting the consumer decision making; analysis
of factors influencing the consumption of a group of people;
learning process and the attitudes of consumers; survey of
demand for products that stimulate consumption; economic

analysis of consumer behavior
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Marketing Management
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Meaning and importance of marketing

management; the concept of marketing management;

functions and processes of marketing management; marketing
information system; marketing environment; consumer
behavior; market segmentation and targeting; sales
forecasting; marketing strategic planning; product, price,
distribution, and marking promotion policy with regard to

social responsibility
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New Product Planning and Development
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Meaning of new products; the development
and introduction of new products; stages of new product
development; techniques for evaluating the attractiveness
of product categories based on the size of the market,
competition and alignment of new products with the
organizational capabilities; management of new products;
performance evaluation of new products; market testing
and the feasibility study for new products; the use of
marketing strategies for new products throughout the
product lifecycle; qualification of the new product

manager
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Global Marketing
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Principles and concepts of global market; global
market characteristics and system affecting business
operations; global market structure; policies and trade
campaign of each country; environmental factors affecting
global market; global market approach; global market
competition; market behavior and global market
segmentation; product strategies; pricing; distribution
channel; current and future trends of global market campaign;
case study of the problems, obstacles, and achievement of

global marketing
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International Finance
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Principles and concepts of international currency
system; currency exchange market; world economy and
international financial policy effecting business financial
management; analysis on opportunities for investment in
international markets; financial management under changing
situations of currency exchange rates and the world economy;
finance for import-export; institution and business relating to

international finance
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Principles of Investment
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The concept of investment; investment and
speculation; investment policy; risks and returns analysis;
evaluation of investment value; pro and con of each mode
of investment; investment portfolio management;
measurement of return on investment and investment

decisions
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Project Feasibility Study
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Concept of project possibility study; factors
that affect the project; marketing, production and
financial feasibility study; analysis of return on
investment; sensitivity analysis; environmental impact

assessment; decision making for investment projects
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Operations Management
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Concepts and principles of analysis and
decision making in production management; strategic

operations; product and service designs; production and



operation systems; production planning and control; project
management; quality control; warechouse and inventory
management; introductory logistics and supply chain

management
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Business Research
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Basic research concepts; classifications and
areas of business research; the selection of research topic;
research methodologies; translation of business problems into
research; writing research proposal; research project

management; researcher ethics.
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Service Business Management
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Characteristics of the service industry; services
design; service operation management; establishment and
expansion of service business; strategic planning for service
providers; social responsibility and ethics of service
providers; contexts of international trade and investment

within the service industry

926-356  myilszfivanssauziazMINANNNUNYE
3(3-0-6)
Competency Assessment and Human Capital

Development
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The concept of competency and competency
model; application of competency model for human
capital; design a course for human resource development;
the process of creating value added for human resources;
executive development; creating an environment that
promotes human capital development; the development
of a good supervisor; creating learning organization;
learning process; technique for creating learning process;

career planning and development; techniques for training

and learning evaluation
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Learning and Communicating Behavior
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The relation between communication skills
and learning, basic conceptual communication behavior,
perceptual process and acception, learning psychology,

learning theory for applying to information technology

926-358 msﬁ'mmmss’%’wi‘luﬁﬁmu 3(3-0-6)
Learning Development in the Workplace
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Definitions, types of learning and  adult
development at work, conceptual and theoretical learning to
design, develop and Implement for Learning and
Development Program, creative development for learning
management and motivated employees to continuous

development
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Supply Chain and Business Logistics
Management
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Concept of supply chain management; the design
of supply chain system and its functions; information
technology for supply chain management; principles of
logistics; location and network design; types, techniques, and

problems in transportation; environment factors affecting

logistics and supply chain management
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Customer Relationship Management
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The meaning and importance of customer
relationship management; customer service strategy;
attributes and needs of customers; customer acquisition
and retention; types and quality of service; practices in
customer care; the use of information technology in
customer service; customer relationship management in

the supply chain
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Selecting topics relating to business
development to study, analyzing and discussing about the
topics and search for business opportunities, then
compiling them into a report under the supervision of

advisor
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Seminar in Management
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Trends in management studies; analysis of

business problems and solutions; business case study
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Negotiations
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Significance, principles, formats of negotiation;
skill development in conflict solving within organizations;
negotiations between executives and stockholders; trade
negotiations; policy and strategic negotiation; planning and
selecting the negotiation techniques; factors toward the

effectiveness of negotiation
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Project Management
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Perspectives and benefits of management by
project; the relationship of projects and organizational
strategy; planning and building networks; critical path
analysis; resource allocation; organizing and team
management; evaluation of progress and performance; review
process and closing project; the use of computer softwares for
control and reporting performance; trends in project

management and project issues between countries
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Labor Relations
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Global and Thai development in labour

relations; the impact from social, economic and political

changes to labor relations; concepts of tri-parties to
problem solving; labour dispute resolution; negotiations;

labour strikes; the arrangement of mutual agreement;
situations and government policies on labour; institutions

and laws relating to labour relations
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Comparative International Management
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Analysis and comparison of international
business management in various countries in terms of
international trade policies, trade formats and culture;
structure of the World Trade Organization; the impact on
economy, social and culture differences; the response to
the globalization and the free trade policy of many
countries; country roles in international organizations
affecting the direction of performing international

business
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Meaning and goal of a business plan; concepts
and development of business ideas; components of the
business plan; concepts of business plan; sensitivity analysis;

writing report and presenting business plan; case studing
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Leadership and Business Ethics
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Definitions and categories of leadership;
leadership functions and roles; relationship between an
individual and performance; leadership in changing situations;
ethic significance in business; ethics and sustainable business
operations; ethics and responsibility for stockholders;
corporate governance; business management and decision
making using ethics principles and social responsibility; case

studies
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Retail Management
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Principles of retail management; retail
institutions; consumer behavior and competition in retail

industry; retail strategy; selection of retail locations; supply

chain management and information systems in retail
industry; product planning and purchasing systems; retail
branding, pricing, and promotion programs; store design

and layout; techniques for retail services
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Financial Planning and Control
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Steps and procedures of financial analysis;
financial planning and control; budget planning; analysis
of financial problems and solutions to resolve the
financial crisis and errors incurred in businesses; financial

case study

926-442 MHUN-TI00D 3(3-0-6)
Import-Export
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Principles and methods of import and export,

custom formalities, different charges and fees;

classification of import and export goods; the calculation
method for fees and charges; the selection of proper cargo
containers; the transportation management and
agreement; transporting by water and by air; policies and

regulations of the Board of Investment (BOI) and the

Custom Department
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International Transportation
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Shipping formats, categories, methods and
documents together with guidelines, routes, regulations and
estimated cost for international transportation; obstacles and
problems; analysis on proper transportation types to be in line
with the characters of the goods; the standard of cargo
warehouses; the transportation time; insurance; the following
up; the selection of container sizes as well as the operational

method in case of transport damages
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Quality Management and Productivity
Improvement
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Principles of quality management; quality
planning, improvement and control; quality assurance and
quality standards; total quality management; quality
management information system; productivity and its
measurement; tools and techniques for quality control and

productivity
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Business Research Project
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management; data analysis; interpretation and discussion;

research report and presentation
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Business Process Analysis
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Definitions and examples of business models;

working processes and work systems; classification of
methods of work systems; analysis and design of work
systems; information systems for business process
management; specification and requirements of the

working system development; tools for the analysis of

business processes
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Cooperative Education I
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Concept and philosophy of cooperative

education; social adaptation ability; organization of

works; basic knowledge about labor law; life and career



planning; project operations; resume and letter writing for job
application; techniques for job application and interview;
experience about cooperative education and ethics in practices
926-455 ANNIANHI 2 5(0-15-0)
Cooperative Education II
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Working as an employee in a business, a
state-enterprise or a public organization by going through the
process of job application, recruitment, orientation and job
assignment; working under the organization’s rules and
regulations as an employee; integrating knowledge obtained
from the university and applying to the assigned job;
collaborating with the organization under the supervision of
advisor; evaluating the student’s performance by human
resource department; setting up sessions for learning and
exchanging working experience regularly
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Contemporary issues and trends in management
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928-111 malulathiafdPeosdy  3(3-0-6)
Introduction to Multimedia Technology
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Multimedia systems, methods of interactive
multimedia, text,

graphics, sound andanimation

management, technology relate to multimedia,

designing and applying multimedia to business

928-121 Ufiamsmndivddidanseding 1 1(0-2-1)
Computer Laboratory For Electronic
Commerce I
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Laboratory of electronic commerce topics
for supporting career subjects in major of electronic

. . nd nd
commerce, which offers in 2 semester of 2 year
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Computer Laboratory For Electronic
Commerce II
UPiam Ao web page IdAunylade
(SEO search engine optimizing) Ufiiamslusiadonis
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Laboratory of electronic commerce topics
for supporting career subjects in major of electronic

. . st rd
commerce, which offers in 17 semester of 3 year

928-123  Uftiamsmdivddidanseding 3 1(0-2-1)

Computer Laboratory For Electronic
Commerce 111
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Computer laboratory in topics related to
electronic commerce to strengthen knowledge in courses
designing for the major of electronics commerce and being

available in 2" semester of 3" year
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Computer Laboratory For Business

Information System I
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Computer laboratory in topics related to
business information system to strengthen knowledge in
courses designing for the major of business information

system and being available in 2" semester of 2" year

928-132 ﬂﬁﬁ’amﬁxuummummﬁagiﬁﬂ2 1(0-2-1)
Computer Laboratory For Business

Information System II
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Computer laboratory in topics related to
business information system to strengthen knowledge in
courses designing for the major of business information

systems and being available in 1" semester of 3" year

928-133 UHiAMsszuUmsaumamnegna 3 1(0-2-1)
Computer Laboratory For Business
Information System III
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Computer laboratory in topics related to
business information systems to strengthen knowledge in
courses designing for the major of business information

system and being available in 2 " semester of 3" year

928-161  UfUAMIEIRVTAMMA 1 1(0-2-1)

Computer Laboratory For Information
Media Business I
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Computer laboratory in topics related to
information media business to strengthen knowledge in

courses designing for the major of information media

system and being available in 2" semester of 2™ year

928-162  UfUamsgsnaasama 2 1(0-2-1)

Computer Laboratory For Information
Media Business 11
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Computer laboratory in topics related to
information media business to strengthen knowledge in
courses designing for the major of information media

system and being available in 1™ semester of 3" year

928-163  UfuAmMsgIRveTaMma 3 1(0-2-1)

Computer Laboratory For Information
Media Business I1I

U1iAMs5Iu5mdoNya (Data gathering)
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Computer laboratory in topics related to

information media business to strengthen knowledge in



courses designing for the major of information media system

and being available in 2 ™ semester of 3" year
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Computer Graphic for Business
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The course contains basic knowledge of graphic,
vocabulary, tool, material and method in art drawing; drawing
with pencil and paint-brush; utilizing computer in drawing
and creating art work; principles of printing design;
measurement unit and printing standard; lay-out ; decorating a
printing work; decorating a picture; utilizing suitable software

for graphic and printing matters
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Computer Music
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The content includes principles of music,
lyrics and rhythm, tune, universal notes and theories,
development MIDI, usage of MIDI basic synthesis and
random, creation of musical scales, adding note in the musical
scales, altering musical notes, utilization suitable software for
computer music, information technology system for radio and

television
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928-212 MIMEMNATMNAING 3(3-0-6)
Photography and Digital Image
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Visual arts and aesthetic, light, shadow, shape,
introduction to photography including tools, photography
studio techniques, photography by using the digital
camera, show and narrative from photography and digital

photography software
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Electronic Marketing
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The course contains definitions, significance

and development of electronic marketing; analysis on
consumers’ behavior and marketing environment; applied
marketing principles; marketing communication through
electronic media; marketing measurement and control;

marketing strategy for electronic markets
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928-263 MINAATIAINUN HazNITaeU1d 3(3-0-6)
Publishing and News Writing
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Meaning and value of news, basic principles
of news writing in various media; research; script
preparation; interview; writing critique;  newspaper
publishing; newspaper business and printed media;

practice about printed media publishing; applying



information technology for printing media and writing news

928-310 AN M UssgnAd IS UNIUAUAS 3(3-0-6)
Applied Computer for Music
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The study includes music creation using
sequencer; music alteration using sequencer; telling a story by
using music sound; applied computer music in business and

creating computer music software
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Computer Animation
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The course contains basic principles of
computer animation; character and scene design; script
writing; story board writing; simple computer animation;
mixing of picture and sound; utilization of proper software for

computer animation
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928-320 MaivgdannseHne 3(3-0-6)
Electronic Commerce
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The content includes definitions of electronic

commerce, technology used in electronic commerce, the

influence of the Internet for business operation, factors
and features of business on the Internet, marketing
environmental and Marketing Mixed; strategic in
marketing competition ;electronic comerce laws,
electronic security and ethics, problems and obstacles of

electronic commerc
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Electronic Payment System
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Technology for managing payments across
electronic networks, the banking and electronic funds
transfer network; properties and examples of digital cash:
cash, cyber cash, Electronic banking, credit card
transactions; authenticity, integrity, provability of
transactions, methods for assuring delivery before

payment; Allocation of risk among buyer, selling, bank

and intermediaries
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Web Programming
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Architecture and work flow of web

dynamic programing on website, Client-side script,



Server-side script, Programming connect to database, new

technology for web programming
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Principles of Software Engineering
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Principles of software engineering;

characteristics of software; software engineering process:
tools, software engineering environment; system requirements
analysis;  software design and implementation; software

testing and maintenance; Software Quality Assurance (SQA)
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Financial and Accounting Information System
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The study includes the basic concept of
accounting information system, accounting chart, map Of
accounting process, accounting database, objectives and
types of financial information, financial analysis,budget,
working capital, creating financial and accounting

information system and financial and accounting soft ware
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Business Information System
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Information system and organizational

strategy, business information cycle , revenue ycle,

expenditure cycle, office automation system, design and

realization of office automation system for suppoting in a

organization, enterprise resource planning information

and Human Resource Management soft ware
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Production and Logistics Information
System
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The concepts and goals of production
management, logistics and supply chain management,an
information system for production planning and control,
information on inventory management and transportation,

crating production management information system and

logistics and production and logistics software
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Marketing Information System and Customer

Relationship Management
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The concept and goal of marketing information
system and customer relationship management, developing
cuntomer relationship administrative systems from marketing
and selling data, information technology for competitive
marketing strategy, using the information system for customer
services, creating marketing information system and

customer relation
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Human Resource Management Information System
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The concept and goal of Human Resource
Management, Human Resource Management Information
system such as recruitment and selection,training and

development, compensation, performance appraisal, e-HRM

practices creating, HR-solfware

928-355 imalulagasanad M3 UEINONIINo U
a_a d d' \J 4'
yazladaAnadinamsna e, 3(3-0-6)
Information Technology for Tourism Business and
Tourism Logistic
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Analysis of information technology using in

tourism business and tourism logistic; application of

technology into tourism; ethics and the use of technology
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Advertising on Internet
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The importance of advertising; advertising
campaign components; planning and estimation in
advertising: advertising media,characteristics of media
stored on the internet; advertising variables: psychology,

social, culture, ethic
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Audio Production
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Audio media type; media design factors;

audio production techniques; broadcast media production;

digital media production; practice in radio production
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Video Production
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Basic cinematic principle in order to shoot and

edit effective videos; video projects utilizing editing: pre-
production, production, post-production; digital cinematic
productions; cinematic business and media, soft ware for

cinematic production and cinematic practice
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Information Technology Laws
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The study includes ethics in using information

and information technology; the necessity of having
information technology; Law electronic business law in
Thai and international context ; copy right protection laws;
privacy protection and data safety laws; responsibility of

concerned person in the managing of information and

information technology
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Information Technology Business
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Information technology channel in business
way, value added in information technology,
knowlagebase business, management about information
technology or business core by information technology

and the case studies
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Computer Aided Learning
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Principle of Computer Aided Learning;

elements of a set of learning; authoring software of using;

application and appropriate of computer aided Learning

and to create set of computer aided learning
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Strategic Management and Electronic
Commerce
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Definitions and concepts of strategy and

business policy for E-Commerce; levels of strategy;

models and processes of strategic  decision;



environmental analysis; competitive advantage of E-
Commerce; creating business policy and strategy;
implementation of policies and strategies; evaluation and

strategic control and the case study of E-Commerce
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Special Topics in E-Commerce
v Y a ] A A [
Waedmlni  wiemenmsivi 9 e

a dad a  Ja o 1A o
WWﬂ!%ﬂﬂLaﬂﬂi@uﬂﬁﬂUWﬁuGﬁ] uaxm“lm“luwaﬂqm
o a a < ~ a o
fﬂﬂ‘ﬁ’iﬂﬂi1EJ’J°]ﬂL1Juvl°1JGI13J‘V]ﬁ']"UTJ°Iﬂ"I NHUA

New interesting course topics or technologies

in e-Commerce and not in the curriculum. The course

description is based on ITB department's requirement.
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Decision Support System in Business
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Definitions and evolution of decision support
system, characteristics of a decision maker and phases of a
decision-making process, models, group decision support
system, Executives support system, modeling and analysis,
cases and applications
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Software Testing
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Techniques and methods of testing : Errors
and failures of the same class, boundary testing, type of
error, black box and testing structure, testing strategy,
testing unit, testing combination. development
methodology of testing drive, state level testing, test the
outward  appearance, compatibility ~ test, web  site
test. Alpha beta testing and acceptable testing, criteria to
cover, Equipments and supplies testing, develop testing
plans, testing

management process, report

problem, Monitoring and analysis problems
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Special Topics in Business Information
System II
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New interesting course topics or technologies
in information technology in business and not in the
curriculum. The course description is based on ITB

department's requiremen
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Information Media Business
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Administrative concept and media business
strategy, categorie of transaction type and managing
media,  organizations, dynamics and multi-faceted

business, creating plan and business media strategy,



media business cyrcle status measurement in the situation

change of media technology business
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Information Media Sale and Management
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Behavior of information perception, influence
and elements of information mass communication, principles
of information mass communication sales and management,
information mass communication management, media

measurement and promotion

928-463  MIMUNANUMAZAITAA 3(3-0-6)
Documentary and Feature Writing
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Research; script preparation, interviewing, writing

articles, reviews and fiction, the construction of various forms

of media and the documentary on the electronic media
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Electronic Journalism
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Producer of news, documentaries, articles on the

Internet, radio and television broadcasts on the Internet

and preparation and design web
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Special Topics in Information Media Business
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The study includes the academic issues and
innovations in information media business
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Seminar
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The topice should be provided by
superviser and it must to show the information

technology trends, management and the change of

information technology business
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Applying the body of knowledge to develop
a project information system development or
researching on information technology business by
following the information system development

methodology and evaluating from the project progress

report
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Student Project II
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To continue the project from 928-491 subject

until finish, writing the complete report and presentation
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Cooperative Education I
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Concept and philosophy in cooperative
education, adjustment with society, structure of organization,
administrative work in office, basic knowledge in labor law,
life and career planning, project management, writing resume
and application letter, techniques for job application and job
interview, cooperative education experience and work ethics
928-494 @WDAANK 2 5(0-15-0)

Cooperative Education I1
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To work in public, state enterprise, or
government work place in which starting from application,
selection, orientation, have clearly work assignment, and
conforming to regulations of organization as an actual staff,
seeking for additional knowledge and relevant sciences,

participation in organization under the supervision of lecturers

in charged of, capable to adjust oneself to go along with other

people, and be assessed by the organization, including

with have continual seminar to share work experience
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Principles of Economics
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Basic concepts and principles of operation
of the social economic activities, both micro and macro.
including demand and supply, producer and consumer
behavior, production, pricing in different markets,
different economic systems, national income, finance and
banking, inflation, deflation, public finance, international
trade, economic development, and using various

economic policies to achieve progress for the country.
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Microeconomics I
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Basic concepts of microeconomics regarding
economic system, demand, supply and the mechanism of
price system; product elasticity; basic concepts about
consumers’ behaviour; production theories, cost and

income; business and economic profits; price and product



determination in different types of markets; productive factor
markets; consumption and production affected by external
factors; and applying microeconomic concepts to

management; practicing case studies for microeconomics
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Macroeconomics I
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Macroeconomic basic concepts concerning

National Income and economic growth; important index in

macro economy; aggregate of consumption; saving;

investment;  fluctuation of National Income and
unemployment; monetary and fiscal policies; roles of
household, government sector, finance sector, and
international economy in economic development ; basic

concepts of sufficiency economy; practicing case studies for

macroeconomics
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Introductions to Microeconomics
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Basic concepts of microeconomics regarding

economic system, demand, supply and the mechanism of price

system; product elasticity; basic concepts about consumers’
behavior; production theories, cost and income; business and

economic profits; price and product determination in different

types of markets; productive factor markets; consumption

and production affected by external factors
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Introductions to Macroeconomics
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Macroeconomic basic concepts concerning

National Income and economic growth; important index

in macro economy; aggregate of consumption; saving;

investment; fluctuation of National Income and
unemployment; monetary and fiscal policies; roles of
household, government sector, finance sector, and

international economy in economic development

929 - 203 !ﬁngﬁ]ﬁﬂ;ﬁ;ﬂﬂ1ﬂ 2 3(3-0-6)

Microeconomics IT
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Theory indifference curve of consumer
behavior; intertemporal consumption analysis; ; theories
of cost and production; different types of market
structures and behaviour; game theory; pricing factors in
the various factor markets; general equilibrium and basic

of welfare economics
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Macroeconomics I1
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Relationship among product market, money
market, labour market and foreign sector to determine the
stability of aggregate economics focusing on income,
employment, general price level, and balance of payment by
using classical and Keynesian and modern macroeconomics

theories; analysis problems and policy implementation
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Agribusiness Economics
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The role of Thai agriculture sector and
agribusiness system; characteristics of agricultural products;
theories of production; an analysis of the cost of production
and marketing; market channel; demand and supply of
agricultural products; pricing; characteristics and structure of
agricultural product marketing and competition; international
agricultural trade; an analysis of business environment

affecting agricultural business; case studies and study visits
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Sufficiency Economy
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Background; Definition and evolution of

philosophy Sufficiency Economy; using principles of

Sufficiency Economy to apply for business; development

of Thai and the world economy based on philosophy

Sufficiency Economy
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Financial Management for Economist
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Principles and concepts of financial
management in business; concepts of conflict of interests
and good governance; financial statement analysis; cost
and capital structure; short-term and long-term financial
planning; business assessment; risk management; raising
short-term and long-term capital; working capital

management; dividend policy
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History of Economics Thoughts
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Evolution of concept and philosophy of various
economic doctrines from past to present; ranging from the
merchantilism, classical, neoclassical, marxian, keynesian, post
keynesian and Institutional economics schools; special interests
on basic philosophy, main concept and economic problems
which have influence to economics concept in that time;

investigation on the economic theories and economic

philosophy of some Thai economists
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International Economics
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Theory, policy and trade agreements between
countries ; balance of payments between countries and
adjustment process of balance of payments; exchange rate;
foreign exchange market; economic organization and

international economic integration
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Seminar in Economics
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Discussion of economic issues; effects of
changes in economic and government policies towards
businesses; the study of concepts and theories, technical
and economic instrument; go on a field trip to observe

and learn about economics
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Islamic Economics
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Definitions, scopes, importance,

background, ethics and feature of Islamic economics;
general knowledge concerning Islamic microeconomics
and macroeconomics; property ownership; production
and productive activities; consumption and consumption
behaviour; market system and govenmentintervention;
income and income distribution; monetary and fiscal
sectors, and related institutes; economics development in

Islamic ways
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Buddism Economics
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Concepts and general knowledge about
microeconomics and macroeconomics in Buddhist perspective
and paradigm; Buddhist economics development in Thailand;
the aims of carrying on business according to Buddhist
economics; productive decision making; marketing and

consuming according to Buddhist economics
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Mathematical Economics I
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Application of mathematical principles and
theories to prove theories and solve economic problems;
derivatives; partial derivatives; differentials; solution for
maxima and minima with two or more free variables and basic
constraints; Matrix and Determinant for explaining

microeconomic and macroeconomic concepts and theories
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Introduction to Econometrics
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Application of statistical and economic
theories to analyze economic data with emphasis on
estimation of parameter; hypothesis testing about
parameter values and correlation analysis of simple
regression and multiple regression; studying problems

occurred in regression models; using application

programs for analyzing econometric models
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Industrial Economics
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Industrialization ~ strategic theories; the

importance of industry sector and industrialization in

Thai economic system; industrial policy evolution in

Thailand; roles of trade and foreign investment in

industry sector, and other factors affecting Thai

industrialization; problems from wurgent industrial

development
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Labour Economics
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Economic theories concerning labour demand
and supply; determination of wages and employment in
various types of markets; labour productivity unemployment
and social security system including roles of the government

in determining wages and employment
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Project Analysis
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Definitions and importance of project planning;

planning processes; cost-benefit analysis; evaluation based on
opportunity cost; project decision making criteria; sensitivity

analysis of project investment
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Economics of marketing
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Analysis of market size; market value; market
share; assessment and forecast of market demand; production
and production costs; market structure and strategy planning;

consumer decision making; pricing; distribution strategies;

competitive  advantage; market promotion and

international marketing
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Monetary Theory and Policy
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The financial instruments of central bank ;
mechanisms for the monetary policy transmission;
Target macroeconomic and monetary policy;The impact
of monetary policy on the financial markets and the
economy.As well as for monetary policy in response to

changes from external the country

929-333 1AsHgMaAnIMdAMsgInaszHNalszma
3(3-0-6)
Economics of International Business
Management
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Economics theories for international trade;
principle and method of international trade management;
objectives and strategies; international business
management; benefit and opportunity of international
investment; policy development and improvement for

cross cultural organization management; knowledge



related to international business including international politic
economy, international relationship, international trade

organization, and international integration
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International Political Economy
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Evolution and development of economic
structure; the role of public and private institutions; as well as
economic factors, political, social and other countries that
have a relationship with the global economy; analysis of the

transformation in the political economy of the world.
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Futures Exchange
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Structure of future market; mechanics of future
trading; mechanics of future trading; relationship between
future market price and cash market price; price hedging;

buying; selling; and business planning
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International Trade Theory and Policy
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Study on international trade and
specialization based on the principles of comparative
cost; relative factor endowment, and market structure;
returns to factors. Also covered are: international trade
policies and measures, international economic
integration, theory and policy of international investment,
international trade and economic development; an
examination of problems, policies and strategies on

international trade of developing countries and Thailand
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International Monetary Economics
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Balance of payments; foreign exchange
market; theories of exchange rate determination;
international capital mobility; relationship analysis
between national macroeconomics and balance of

payments; international financial system; international

finance cooperation and international financial crisis
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Portfolio Investment and Analysis
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Property and investment types; rate of return
analysis and investment risk-stand alone risk and portfolio
risk; basic measuring including factors affecting the rate of
return and risk of securities; the efficiency of capital market;
the performance assessment of securities investment
management; the assessment of equity, debts, and derivation;
principles of risk diversification of both national and

international level.
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Financial Risk Analysis and Management
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Types of financial risk; financial risk assessment;
financial instruments for risk management; ways to manage
risks with appropriate risk business management policies;

impacts of financial risk towards economic system
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International Financial Management
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Financial ~Management for International

Business; international financial instruments; international

monetary system; currency exchange rate risk; risk
management and hedging of foreign exchange by using

optimal financial instruments
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Public Economics
FieRuiSaune : 929-203 1sHgMENAT
9090 2
Y A @ 9 A
UNVINLASHINNYDITT IuAIUMTIa0N

maﬁmummwﬁuﬁ’mmnmz ummﬁ@ﬁﬁﬁuﬁﬁ

@

FITHITUL HASHNANTENUNIYUDN ﬁiﬁaﬂ1iﬂ]ﬂ\ﬁ§
nguimiens mszad anfuiinerdestumsnds
Tnseasdenssietienaziielavesiguia msud lv
PYammaasugne Inszinansznuueaulounouas
WAsMsIAsHgRRiinenAgsA

Roles and duties of government in terms of
selection, the pricing of public goods, guideline for
public goods allocation and external affection; state
welfare ; taxation theory; tax burden; institutions related
to finance field; structure of expenditure and revenue of
the government; the economic problems; analyze the

impact of policy and measurement towards on the

economic sector analyzing
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Game Theory
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Definitions, types and components of

games, situation of game from perfect and imperfect
information including normal form game, extensive form

game, Nash equilibrium, sequential game and cooperative



game; applying game theories and its concepts for business

decision
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Environmental Economics
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Problems, measurements, and policies of
environment; principles of economics evaluation impacting
environment; cost and benefit analysis; project evaluation; the

concepts of sustainable development
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Economics of Transportation
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Economic costs and benefits of transportation
systems. Demand and supply, transportation, transportation
planning and analysis. The transportation industry. Economic
factors that affect the transport industry. role of transportation
in domestic and international economy. Study on relationship
between transportation and location of production and
business units. Application of economic criteria in selecting

the transportation price and evaluating private and social costs

related to transportation.
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Research Methodology in Business and
Economics
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Basis knowledge of economic research;
topic selected; research methodology, sequence, process,
problem identification and research hypothesis; research
design; population and sampling; instruments used in
research in economics and business; data collection, data
analysis, interpretation report and conclusions; including

the morality of the researchers; present research proposal
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Political Economy
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Study of the thought of Marxism-Leninism
on philosophical, economic, political and social structure;
analysis of Asiatic mode of production; study of the
political economy in developing countries according to
the modern integrated approach; analysis of the structure

and problems in Thai society
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Mathematical Economics 2
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Application of mathematical tools such as
integrals, calculus, differential equations, different equations
to explain dynamic economic phenomena in both
microeconomics and macroeconomics, finding the variables'

path and stability. a study of dynamic input-output models
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Applied Econometrics
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The application of econometrics method for
estimating economics relationship; estimating producing
function, monetary, international trading, economic model,

estimating dynamic model, stochastic, simultaneous equation

system and qualitative variable model analysis
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Business Economics Forecasting
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Economics and business forecasting method;
forecasting by using regression equation and time series
and the use of software in economics and business

forecasting
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Managerial Economics
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The application of economics theories in
business; studying the objectives of business, profit,
forecasting and decision making, demand theory,
production theories, cost analysis, cost determination;

suitable value finding, risk analysis and game theories
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Applied Financial Econometrics
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Econometric methodology and application

for building financial models focusing on models for time

series data; long term and short term adjustment of
cointegration and error correction; volatility modeling;
using financial forecasting software for financial

forecasting and analysis
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Thai Economy
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The structure and mechanism of Thai economic
system both in the past and at present; important economic
problems of the country; southern economic style and
structure from the past to the present; economic problems in
the south, especially, the upper south
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Special Topics in Business Economics
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In-depth study of topics relevant to business

economics in order to the specialty knowledge.
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Experiment according to a research project with
content related to business economics, data collection, data

analysis, interpretation report and conclusions. presentation

and submission of the complete report
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Preparatory work for the establishment,study
concept and philosophy in cooperative education,
adjustment to organization, structure of organization,
administrative work in office, basic knowledge in labor
law, life and career planning, project management,
writing resume and application letter, techniques for job
application and job interview, cooperative education
experience and work ethics
929-462 atiNAANY 2 5 (0-0-15)

Cooperative Education II
SWATVIAVSEUNDU: 929 — 461 arinvANH 1
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To work in public, state enterprise, or
government work place in which  conforming to
regulations of organization as an actual staff, seeking for
additional knowledge and relevant sciences, participation
in organization under the supervision of lecturers in
charged of, and be assessed by the organization for one

semester

930-101 AMMNIINLIMS 2(2-0-4)

Hospitality Industry
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Evolution, definition, importance,
characteristics, and components of hospitality industry;
tourists and impacts of tourism; introduction to transportation
for tourism; current issues and trends in tourism; public

policies and roles international tourism organization to

promote tourism industry
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Service Psychology and Human Relations
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Definition and importance of service
psychology; individual behaviors, learning, motivations,
attitudes towards working and leisure; an application of
psychology in consumer behavior and service quality
improvement; definition and importance of interpersonal in

service; communication skills and personality development to

enhance service quality
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Geography for Tourism

v Y
=

msutuva Tanauglianaas — Adauay
ornvaveslszmaing dnvuznagilszma giloma

1 a a o Jd
ﬂ']i!L‘]Nﬂ']ﬂ‘ﬂ'N@_llﬁ1ﬁGlﬂ‘ﬂEl QUANHULATTNINVDN

) a A Y o ' {
Uszmelne  Pademugiisnans ninerdesiumsnouiion

o w

ANHALUAZNIINAVOWHAINDUNGINNFITNINANT A DY

'
@ @

Tunaazgimaveslszmalng azundsmoufierdingna

5]

Tan  ggmanminzaylumsaunianeuisiuazanu

Yaeasengiimansmseadion ARy
Sinnziilymgimansmadumaeadion

Global geography; location and
border of Thailand; feature of geography, weather, and
division of geographical region in Thailand; topography
of each region in Thailand; geographical factors related to
tourism; feature and formation of important natural
attractions in Thailand and throughout the world;
appropriate season for traveling and safety in

geographical for tourism, including study and analyze

critical issues in geographical for tourism
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Tourism Logistics Management
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Definitions of logistics in tourism
context; components and distribution system in tourism;
technological environment relating to distribution in
tourism; accurate and fast information; case studies
concerned logistics management for tourism; division of
logistics activities for tourism; tourist and demand of
tourism in a particular area prediction for an analysis of

commodities
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Tourist Transportation for Tourism
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Tourist transportation modes; transportation
business planning; impacts of the markets; economy on
tourism transportation business; the roles of government in

transportation development

930-203 TI%J‘WEHﬂﬁﬂ]ﬁﬁ@ﬂ!ﬁﬂ?!!ﬂ%ﬁlﬂﬂﬂ"I‘WTnQﬂ'Iﬁ
Nouiien 3(2-3-4)
Tourism Resource and Tourism Potential
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Definition, types of tourism resources; types of
tourism activities; principles and process of natural and
cultural resource management; tourism resources

conservation; potential assessment ; law and regulations; field

trip
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Tourist Behavior
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An application of the concept of consumer
behaviors into the tourism context; tourist typologies, travel

motivations, decision making process; current situations and

trends of traveling behaviors
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Tourism and Transportation Laws and

Professional Ethics
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Civil Law related to tourism business
establishment and operations; service business and
passenger transportation; act, law, and regulation related
to tourism, services, and passenger transportation; roles
and responsibilities of the business towards customers
and society; concepts of business ethics, professional

ethics; critical issues in ethics of tourism and

transportation business
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Cross Cultural Communication for Tourism
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Theories, concepts, and principles of cross
cultural communication; the understanding of differences
in terms of languages; traditions and customs, genders,

races of different cultures for tourism promotions
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Multimodal Transportation
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General feature of each kind of
transportations namely; marine transportation;  train
transportation; and air transportation; including advantages
and disadvantages of each kind of transportations;
transportation network and connection of transportation
system; factors affected decision making on  kind of
transportations; multimodal transportation; basic structure and
components facilitating various kinds of transportation

operation effectively; multimodal transportation contract

systems; case studies
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Transport Safety and Environment
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Provisions and requirements concerning
safety and environment relating to operation of transportation;
prevention and amendment measure; preparation of fire-
prevention equipment in vehicle and having first aids kit in
case of emergency; analysis of environmental problems
caused by transportation system; alternative energy usage;

noise and pollution control: modern technology system for

environmental management; case studies
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Housekeeping and Front Office
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Organizational structure of housekeeping and
front office; the importance of front office; the front
office processes; qualification of front office staff; the
importance of housekeeper; the housekeeping office
processes, cleanup, cleaning equipments; inner-office and

outer- organization coordination; practice
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Information Technology for Hotel
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Types and structures of hotel Information
technology system; concepts of information technology
used in hotel; database system, network system, web
technology, electronics and commercial business,
distribution system, business management system, agent,
hotel management system, business convention and

exhibition management system, public relations



management system, the application of information
technology management system, and the development of

information technology for service industry
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Art of Hospitality Services
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Personality development; health care, look,
uniforms and personality development; assertive, the art of
hospitality; the art of speaking, the art of communication

services; practice
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Spa Business Management
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Background of health tourism; important
tourist attractions in health tourism both in Thailand and
abroad; types of health tourism; history of spa; types of spa;
sciences of therapy; business establishment; Thai herbal
products to be used in spa business; procedure of service
provision; guideline for spa business operations; concernment

and importance towards tourism industry; case study or field

trip
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Tour Planning and Organizing
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Types of tour operation, principles of
conducting various types of travel arrangement,
techniques of surveying traveling routes, tourism
destination for conducting domestic and outbound tours,
reading and writing of routing map. Principles and
techniques of tour program planning and writing tour
program and itinerary, costing, pricing and profit
calculations. Techniques of tour conducting. Problem

solving in the operation of tour conducting. Practical
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Event Marketing
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Study theory and practice related to planning,
operation, conclusion and evaluation; event operation
which is a part of advertising and public relations;
product and service presentation; selecting area for event
operation; analysis of marketing situation; target product;
feature of location; ways of event operation; selecting of

equipments and mediums; practice
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Tourism Destination Management
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Tourism destination concepts and dimensions;
development and roles of tourism destinations; tourism
destination ~ development and  tourism  destination
management; the impacts of tourism; tourism impact
assessment; tourism destination policies and planning at
different levels; tourism destination standard; marketing and

promotion of tourism destinations; practice
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Human Resource Management for Tourism

Business
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An application of theories, concept, and principles or
human resources management into the tourism context;
tourism human resource planning, recruitment; selection, team
management, motivations and job satisfaction, human
resource development; performance measurement; employee

welfare and safety
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Cost Management for Tourism Logistics
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Components of cost relating to tourism
logistics; consideration of cost occurred and calculation
of tourism logistics cost with activity based cost system;
feature of transport economics; demand and supply of
transport service; cost and external effect of
transportation; tourism logistics cost control with

standard costs
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Principle of Tourist Guide
ANUHLIY ANNTIAY Yszian wnumnthi
MTOIM 1AZITEITTUVEUTARINAS N3 Ao Az

a

yaanmwdmiudagnad 355U iRauves
o s a 9 Y] o A
dagman maia n3lianug luuvasvieuien

' v & 9 4 o a
U521AN019 9 ANNFIDBIAWNEINVNUUITNIVOIAY
M3UULAZEUIAIT WEMTIT199NI1¥01TNTUALND
n1aganing nisquanazlialiulasadoun
@ ] A I t% IA 2 F4
Wnneunedr madludaganiionidn  uazmsud ly
Tynuameni vazmsinniaauiy

Definition, importance, types, roles,
responsibilities and ethics of tourist guides; personality

and communication skills for tour guide; tour guiding

procedure; interpretations, and professionalism, field trip
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Tourism Logistics Product Flow Management
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Analysis of flow of tourism logistics
products; structure of products for tourism logistics products;
feature of problems of tourism logistics products; level of
tourism logistics products for control; products for various
forms of tourism logistics checking; calculation of reorder
point and economic order quality; demand forecast as well as

inventory level for tourism logistics products planning
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Tourist Flow Management
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Tourist flow management considering before the
trip; during the trip; tourist’s satisfaction after the trip; tourist
transportation; tourists’ belongings transportation; and
convenience in traveling; transference of vehicles from the
beginning to the destination; scheduling for appropriate
traveling and service; coordination between activities for the

most effective traveling
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Tourism Logistics Information Flow
Management
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Giving information for tourist; direction sign
board and venue sign board making; suggestions for
etiquettes in each place and warning for perils;
facilitating for payment , or service providing, and ticket
purchasing; types of vehicles to be serviced; routes to be

serviced; quality level of the service provided; accurate

and updated information management
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Tourism and Transportation Marketing
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An application of marketing into tourism and
transportation context; tourism marketing planning,
segmentation, targeting, positioning, tourism marketing

mix; applications of e-tourism for developing operational

efficiency marketing
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Strategic Tourism Logistics Management
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Methods, concepts, and roles of strategic
tourism logistics; information technology strategies applied
with tourism logistics; planning for tourism logistics for
international tourism; trends of tourism logistics management;
logistics and health care supply chain; creative tourism
logistics and development of sustainable tourism industry;

performance measurement in tourism industry; benchmarking

in tourism industry
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Special Topics in Tourism Logistics
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Analysis and criticizing about current issues about
tourism logistics
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Transport Economics
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Theories of transport economics including

air transportation, land transportation; marine transportation;

and train transportation; demand and supply
management; cost and transportation rate fix; factors
affecting forms of transportation as well as relationship
between forms of transportation, government’s role in
supporting  investment; and transportation control;
application of economics theories in transportation
management for tourism; case studies
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Strategic Hotel Management
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Prerequisite: third year student or
under the program committee consideration Strength;
weakness; opportunity and treating of hotel service
business; condition analysis; direction defining,
strategies, business strategies level and company level;
and on duty level for hotel service business for solving
problem by using case study
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Food and Beverage Management
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Food and beverage business; organizational

structure of food and beverage department in hotel; types



of food and beverage service; western food; utensils in food
and beverage service; purchasing and cost control; various
types of table setting; types of restaurant; party management
for various events; sanitary practice
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Hotel Marketing and Sales
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Definitions and significance of marketing in
business hotel; hotel marketing mix; hotel industry marketing
management; business convention and marketing
management; analysis of marketing opportunities; marketing
structures and consumer behavior consumption; measurement
and market forecasting, marketing share, marketing strategies
for product; price and distribution, and marketing promotion

in hotel industry and convention
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Tour Operator Business and Travel Agent
Management
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Types and characteristics of tour operators;

organizational structure; roles in tourism system; business

operations and procedures; human resource; marketing

and promotion; roles of travel agency; field trip
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Strategic International Tourism

Management
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Definition and strategies ideas; analysis for
travel business competitive condition under Asian and
international level; Strategies for Asian and international
hotel industry competition; model and strategies
procedure decision making; making advantage under

competition; strategies control and business case study

930-333 msdansanmdsanamsreudies  3(3-0-6)

Tourism Risk Management
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Types and characteristics of risks; risk and crisis

management strategies in the tourism business; strategies

to prevent or lessen the impact of risk
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Historical and Cultural Tourism Management
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The meaning of historical and cultural tourism;

principles and components of historical and cultural tourism

management; historical and cultural tourism resources;
standards of historical and cultural tourism management;
problems of operational management in historical and cultural

tourism and solutions; case study or field trips
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Community-Based Eco Tourism
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Definition and components of eco-tourism; eco-
tourism planning; concept of community-based tourism;
community planning and development of tourism resource

and attractions
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Coastal Tourism Management
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Types, characteristics, ecosystems, and
environments of coastal tourism resources; developing
models and activities for sustainable tourism; impacts of
tourism on coastal environment; problems and good
practices. case study
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Research Methodology for Tourism Business
Management and Tourism Logistics
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Foundation of research; research
topics; research problems; objectives, and hypothesis,
research methods; population and samples; survey
instrument development; data collection; data analysis;
research proposal
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Recreational Leadership and Camping
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Importance of recreational leadership; leadership,
relationship and difference between recreational leaders and
participants; characteristics of recreational leaders; knowledge

about camping and camp activities planning ; field study
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Integrated Marketing Communication for
Tourism Business
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Theories related to integrated marketing
communications and tourism businesses; marketing media
planning and development; communication tools; advertising,
promotions, public relations, personal sales promotion;
integrated marketing communications for tourism businesses;

practice
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Research Methodology for Tourism Business
Management and Tourism Logistics
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Field survey practice; research report and

presentation
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Seminar in Tourism Business Management
and Tourism Logistics
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Kind of seminars; seminar preparation, seminar

operation, the report of seminar; practice
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Concept of cooperative education; social
adaptation ability; basic knowledge of how to prepare to

work in the industry
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Cooperative Education I1
5183TIAVTEURIUNDY : 930-443 aHDIANH 1
Yuanuasaluaoiulszneuns
v
YBUBNFY 3TN NTBNUILTINT lagliTunou
msainsuazAa@on Uguilme Imsuouniense
QuiFanuuiueu uazdewlfiianwngizilionves
¢ A Iz o a ° Yy v
pennsiadowduwinau Tmahanuinlagnyiun
lunng  arnysamsielszgnd 19iuaunldsy
a = v a a4 g
UMY UMIANYINIANNZUAZINGININNEIVRY
a a = ' A o J Yo =<2
Wdy - Imsiiulenvuesansnelanilinuives
annsdisuAayey  imsdannauldannioeg
1 [ sld' a 1 [ 1
Jwiugon  wazilszlunanuiureyaaInsves
e S o q ya o ) A
94AN3 swnadalnmsduuuniuszezy e

vanlasuilszavnsal



Working in any tourism business and
organization as if student is an employee; This activity will
provide students an opportunities to transfer knowledge into
practice; They have to follow all process of such business or
organization; This training has to under a supervision of a

supervisor at the work place and lecturers
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International Marketing Strategies
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Principles and concepts of international
marketing; structure of international trade and marketing;
international trade policies and promotions; external factors
effecting international trades; analysis on world economic,
political and social behavior determining market direction;
competitive strategies on distribution channels and product
development; marketing paths and international marketing
expansion; case study on international marketing problems,

obstacles and achievement
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International Financial Management
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Principles and concepts of international
currency system; currency exchange market; world
economy and international financial policy effecting
business financial management; analysis on opportunities
for investments in international markets; financial
management under unstable currency exchange rates and
the world economy; finance for import-export;
institutions and businesses relating to international

finance
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Shipping Management
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Structure and characteristics of the marine
transport industry and marine cargo; the role of the
private and public sectors relating to the marine transport
industry; document preparation, contract and custom
procedure; handling system; cargo handling; ports;

transportation equipment
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Cross Cultural Organization
Management
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Meaning, significance and theories of

management for different cultural beliefs, ideas and attitudes;
human resources data analysis; job creation; employee
motivation; international laws regarding human resources

management
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International Trade Negotiation
nann1s aAnudiIayuazgluuunisesn
apsodluannszma msvainuznsudilymiaiy
Faudan1olueadnsfiiianimuiadouiiarasulunaas

Uszne M519591A050958MINGINY 52HINGVITMTHUY

g

A 9 J

DU ﬂﬁL%i%TVINﬂﬁ?%}W fﬂﬁ@i@iﬂﬂ!@ﬁu18ﬂ1ﬂuﬂ$ﬂﬂq‘ﬂ‘ﬁ
MsueuLazmsiaonldmaiianisnsnaeses dode
mmﬁnqmﬁwammﬂﬁmm@iaim

Principles, importance and forms of negotiation
in foreign countries; development of skills to resolve conflicts
within organizations in different countries; negotiations
between businesses, between executives and shareholders;
trade negotiations; negotiation about policy and strategy;

planning and selection of technical negotiations; negotiation

success factors
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International Distribution Channel Strategies
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Strategy to access foreign markets; advantages
and disadvantages of the modes of market entry such as direct
investment, exports and venture capital; roles and
responsibilities of organizations involved in international
distribution channel management; distribution channels

management; evaluation of distribution channels
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International Advertising and Sales
Promotions
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Importance of advertising and sales

promotion for international business; advertising design;

choice of media; selection of tools to promote sales to
match consumers in different cultural settings; problems
and limitations of international advertising and sales

promotions in global market
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International Trade Regulations and
Trade Policies
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Regulations and terms for international
trading; regulations and steps of purchasing, selling,
import and export, payment, marketing planning; policies
and regulations of the Ministry of Commerce and the
World Trade Organization; free trade agreement;
international trade treaties; legal problems concerning
company or partnership business; punishment for

violations of international laws and regulations
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Import-export Management
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Principles and practices in the import-export of
goods; customs procedures, fees, and taxes; classification of
import-export; calculation of taxes and fees; selection of cargo
containers; management and agreement in transportation; sea
and air transportation; policies and procedures of the Office of
the Board of Investment, Department of Export Promotion,

and Thai Customs Department
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Current Issues in International Business
Management
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Contemporary issues and news in the
international business management; changing of environment
of international business; applications of modern management
concepts and techniques to international business in line with

the current situation

931-491  M3IAMSFINVVUAIFUAIMIDINIA 3(3-0-6)
Air Cargo Management
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Structure and characteristics of transport
industry; the role of private and public sectors involved in
air cargo; modes of goods transportation; preparation of
documents used in export
931-499  WaveTuANMIEIDVITHNSzINA
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Special Topics in International Business
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New issues and knowledge in international
business
935-191  msliasedlFaninay 1(0-2-1)

Uses of Office Equipment
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Skills training of office equipments including

computer software packages, touch typing, filing system

and maintenance of office equipments
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English for Organization Communication
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English skills for communication in an

organization; organization public relations; public

relations of activities in the organization; making and
giving an interview; news publishing, public relations

networks; public relations via electronic media
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International Trade Laws and Regulations
nQMINELazNANAN 9 lumsiimsAsenig

Uszine 5$L‘ﬁﬂULLﬂzﬁuﬁ@uﬂlﬂ\?ﬂﬁﬁzﬂgﬂ NIIvVIY N3

vuih-deeen msszdu msiuwumsaaia ulouisuag

%}ﬂﬁﬂﬁlﬂmﬁl\‘lﬂig“I/li3@W1iﬁ%é££ﬁ$@\‘l‘f’7ﬂ1iﬂ?i??ﬁiﬁﬂ WTO

(World Trade Organization) ﬁu%ﬁfgﬂlﬂmiﬁ}ﬁzﬁﬁn

Ysznet  Hamangunefinedestumsihgsfves

VsHEnuIedua ez unas Inymsaziiunguazszbou

mImszraszma
International trade laws and regulations; order

disciplines and procedures; sale; import-export; payment;
marketing plan; policies and rules of ministry of commerce
and organization, World Trade Organization; international
trade treaty; legal problems relating to business operation of
company and partnership; and penalty of rules violation and

international trade regulations
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Preparatory Chinese
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Principles of reading and pronouncing Pin-Yin; the
structure of Chinese characters; simple blessing expression
and simple Chinese conversation in the classroom; categories
of Chinese vocabulary; counting numbers 1-100 in Chinese;

using gesture and hands symbol; grade will be S and U

936-162 MBIDUNUFIU 3(3-0-6)
Basic Chinese
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Chinese conversation in daily life focusing on
accurate pronunciation; word spelling practice; basic
Chinese grammar and appropriate use; writing words,

phrases, and basic sentences by using Chinese characters

936-261 MEIVINYHAHIUFIND 3(3-0-6)

English for Business
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Reading, writing, and interpreting charts;
procedures, instructions and directions; English for
business communication; making appointments;
introducing places and products; negotiating; critical
reading of newspapers, journals, and articles;

summarizing and expressing opinions

936-263 N130NALINIHIVINGY 3(2-2-5)

Pronunciation in English
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MBIDINGY, 935-162 MIDU-VIUNHIBINGY
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Practice Listening to identify various English
sounds; stress and speaker’s tone; pronunciation in daily

life conversations

936-264 msulaioadu 3(3-0-6)
Basic Translation
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Theories of translation; types of translation; and

translation procedures and interpretation; translating a variety

of materials from English to Thai and from Thai to English

936-265 1INHZNIDIUUATMIVIUMBIDINGY  3(3-0-6)
English Reading and Writing Skills
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Reading different kinds of texts; identifying main
idea; discussion from the reading as well as using vocabulary

and expressions to write various kinds of writing

936-266 M3VYUIYIAN 3(3-0-6)

Paragraph Writing
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Paragraph writing using simple, compound, and

complex sentences; connectors; paragraph organization

936-267 mm’é’)’aﬂqmﬁemsﬁuam 3(2-2-5)
English for Presentation
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English presentation skills; audience analysis;

objective setting; preparation and outlines for presentations;

preparation of document and presentation devices

936-268 JA39@3 1M INgUTIRUR  3(3-0-6)
Practical English Structure
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Grammatical structures; part of speech
identification; sentence structures; types of sentences;
sentence analysis; using language patterns suitable for

situations and individuals

936-271 MHIIUTZAVNAY 3(3-0-6)
Intermediate Chinese
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Practice listening and speaking in daily life
conversation of the higher complexity with complicated
grammar; reading and writing at least 800 words; using a

Chinese dictionary

936-272 MHIDUITAVFI 3(3-0-6)
Advanced Chinese
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Listening, speaking, reading, and writing at

advanced level; reading and note-taking from a variety of

resources; analyzing patterns of sentences; discussing and

giving opinions
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English Listening and Note Taking
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Listening and note taking for the main idea, as

well as summarizing from various kinds of listening text

936-369 M lnagsne 3(3-0-6)
Thai for Business
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Thai language use and forms in business

communication

936-373 MmITIngUINEMsNOUNELI 3(3-0-6)

English for Tourism
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Intermediate level of English listening, speaking,
reading, and writing in various situations for communication

in tourism both for the tourists and tourism entrepreneurs
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English for Import-Export
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Reading for comprehension, speaking and

discussing problem relating to import and export, including

telephoning, dealing with fax, agenda and minutes of the

meeting

936-378 Mmamlagine 3(3-0-6)

Business Translation
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Translating business documents including
business letters, articles, marketing reports, and legal

contracts and manuals; translating both from English to

Thai and from Thai to English

936-387 MBIDUTIMIUNITOMINGIND 3(3-0-6)
Chinese for Business Communication
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Listening speaking, reading and writing skills
in business contexts including self introduction,
presenting places and goods, making an appointment,

telephoning, transportation, and insurance

936-388 MIVHUMBIDUFIND 3(3-0-6)
Chinese for Business Writing
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Vocabulary and language patterns used in
business correspondence, job application; filling out

business-related forms; advertisement; organization

public relations
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English for Tourist Guide
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English for giving information about itineraries,

tourist attractions including natural resources, historical sites,

culture, custom, ways of life, and major tourism activities
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English for Thai Culture
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English skills needed for describing Thai culture

including the uniqueness of Thai culture, ways of life, family,
arts, music, Thai dancing, literature, customary traditions,

beliefs, and religions
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English for Eco-Tourism
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Vocabulary and language patterns for giving
information about eco-tourism; excursion; contents related to
natural resources, culture, way of life, communication skills

for creating awareness and responsibility concerning

sustainable tourism
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English for Cultural Tourism
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Vocabulary and language patterns for giving
information about cultural tourism including local way of
life, important custom, religious places, historical sites

for each community attraction and practical training
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English for Food and Beverage Services
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Vocabulary and language patterns for food and
beverage, using English for food and beverage services
including food ordering and taking order and problem

solving

936-395 MBIDINGUINOM3I 55N 3(3-0-6)
English for Hotel Personnel
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Vocabulary, language patterns, and contents for

giving services in every part of hotel including reception,

catering, food and beverage, and room service
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English for Airline Services AoMsdoes
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destination, departure, in-flight services, duties of a flight
attendant, food and beverage supplies, passengers’ service

request and solutions

936-397 MUBINHAMSVNUUIMIAUFUMN 3(3-0-6)
English for Health Care
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Vocabulary, language patterns for health care
services including medical care centers, spa, sport centers;
giving health care advice
936-398 MVINgEAMTUMITAamMIUszgn  3(3-0-6)
English for Meeting Arrangement
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English skills in a meeting including scheduling a
meeting, creating a meeting agenda, monitoring a meeting,
note-taking and writing a meeting report
936-464 MIBOANIITHINTTAUUBTIY 3(3-0-6)
Intercultural Communication
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Seminar and discussion in interesting topics
related to business or language use for business
communication through English and Chinese for practical
training and future careers
936-467 M3HNU 3(0-0-18)
Practicum
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Work training in business sectors or other
sectors relating to program of the students studies
including tourism, logistics, and import and export to
have students gain realistic experiences from practicum,
to learn how to work with other people, to practice
communication skill and apply their knowledge and
ability; Students must study at Prince of Songkla

University at least 7 semesters and they had practicum



experience not less than 320 hours by receiving an evaluation
from their workplace, monitoring and reporting their work
performance or other methods according to the program

committees required

936-473 MITIUNATTUNTHAUMBIDY  3(3-0-6)

Chinese Speech and Writing
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Vocabulary, language patterns, and Chinese
grammar used in a speech in different contexts; skills and

techniques for giving a speech in different contexts
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English for Tourist Guide 2
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Language patterns for providing services;
knowledge of immigration, traveling documents, custom
formalities, currency exchange; giving tourists advice
concerning safety; dealing with problems; itinerary planning;

recreational activities
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Reading and Writing for Hotel and Tourism
Business
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Vocabulary, language patterns, reading and writing

articles, reviews, journals, advertisements, and public

relation in hotel and tourism business
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Business English Report Writing
Admdt gUuuune Uuuumadeusieau
a wva = a
ﬂ”li‘]_]{(]‘]Jﬂ\ﬂu MILVYIUUTIYY BHUY ?ﬂJﬂW‘I s
Y
uazmmﬂaﬁuaga
Vocabulary, language patterns in business
English report writing, working report forms, describing

and explaining table, diagram or graph and interpreting

information
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Cooperative Education I
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Concept and philosophy in cooperative
education, adjustment with society, structure of
organization, administrative work in office, basic
knowledge in labor law, life and career planning, project
management, writing resume and application letter,
techniques for job application and job interview,

cooperative education experience and work ethics
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Cooperative Education II
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To work in public, state enterprise, or government

work place in which starting from application, selection,
orientation, have clearly work assignment, and conforming to
regulations of organization as an actual staff, seeking for
additional knowledge and relevant sciences, participation in
organization under the supervision of lecturers in charged of,
capable to adjust oneself to go along with other people, and be

assessed by the organization, including with have continual

seminar to share work experience
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English for Negotiation
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Vocabulary, language patterns and cultural
diversity in the context of business negotiations
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Research Methodology in Social Science
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Research procedures; analysis, synthesis of
problems; development of research instruments, sampling
methods, data collection and analysis; and research report;
contents related to language use for communication in multi-

cultural contexts; services, communication, and intercultural

communication behaviors in business contexts
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Basic Chinese
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Chinese conversation in daily life focusing on
accurate pronunciation; word spelling practice; basic
Chinese grammar and appropriate use; Writing words,
phrases, and basic sentences by using Chinese characters
936-271 MHIIUTTAVNAI 3(3-0-6)

Intermediate Chinese
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Practice listening and speaking in
daily life conversation of the higher complexity with
complicated grammar; reading and writing at least 800
words; using a Chinese dictionary
936-272 MHBDUITAVGY 3(3-0-6)

Advanced Chinese
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Listening, speaking, reading, and
writing at advanced level; reading and note-taking from a
variety of resources; analyzing patterns of sentences;

discussing and giving opinions
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Thai for Business
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Practice using correct language and different

business communication styles
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English for Tourism
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Intermediate level of English listening, speaking,
reading, and writing in various situations for communication

in tourism both for the tourists and tourism entrepreneurs
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Chinese for Tourist Guide I
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Chinese for giving information about itineraries,

tourist attractions including natural resources, historical sites,

culture, custom, ways of life, and major tourism activities
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Listening and speaking skills in various Malay
communications; Melayu for operation such as greeting,
introducing, appointment, information giving,

telephoning, welcoming and language for problem

solving
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Malay for Tourist Guide
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Listening, speaking, reading and writing in
Melayu, vocabulary, expression, and structure;
knowledge of religion, culture, festival, geography,
history and arts and ways of Thai tourist character in

Malaysia
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Korean Communication Skills
51873510 VISEUNOY : 935 — 177 MBUM¥HA 1, 935-
178 MBUM¥a 2
ﬁnmmiﬂmazmimﬂmynﬂmﬁﬁmmzﬁu
dmiunsaunuinaznisdears luaaiuniseli
uanda1afy fnvzaiwunivanldlunisande
Uszanuau wu msvinme  msuuzihiaa maa
wute myvouaz INToyav1Ias mnaInsand ns
¥ Tuaniumsaimsdousy s sunwan
Wumsudilyruazaammasion q lufiva
Listening and speaking skills in various Korean
communications; Korean for operation such as greeting,
introducing, appointment, information giving,
telephoning, welcoming and language for problem

solving
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Korean for Tourist Guide
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Listening, speaking, reading and writing in Korean,
vocabulary, expression, and structure; knowledge of religion,

culture, festival, geography, history and arts and ways of Thai

tourist character in Korea
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German Communication Skills
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Listening and speaking skills in various German
communications; German for operation such as greeting,
introducing, appointment, information giving, telephoning,

welcoming and language for problem solving
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German for Tourist Guide
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Listening, speaking, reading and writing in
German, vocabulary, expression, and structure;
knowledge of religion, culture, festival, geography,
history and arts and ways of Thai tourist character in

Germany
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English for Tourist Guide
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English for giving information about
itineraries, tourist attractions including natural resources,
historical sites, culture, custom, ways of life, and major

tourism activities
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English for Hotel Personnel
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Vocabulary, language patterns, and contents

for giving services in every part of hotel including

reception, catering, food and beverage, and room service
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Chinese for Tourist Guide 11
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Language patterns for providing services;
knowledge of immigration, traveling documents, custom
formalities, currency exchange; giving tourists advice
concerning safety; dealing with problems; itinerary planning;

recreational activities
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Malay for Hospitality Services
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Formal = Melayu  for  hospitality  services
communication for every job performances in hotel section,

food and beverage catering and other related service
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Korean for Hospitality Services
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Formal = Korean  for  hospitality  services
communication for every job performances in hotel section,

food and beverage catering and other related service
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German for Hospitality Services
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Formal German for hospitality services
communication for every job performances in hotel
section, food and beverage catering and other related

service
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English for Tourist Guide 2
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Language patterns for providing services;
knowledge of immigration, traveling documents, custom
formalities, currency exchange; giving tourists advice
concerning safety; dealing with problems; itinerary

planning; recreational activities

936-475 nﬁémuaxnﬁﬁﬂummé’anqmﬁagsﬁﬂ
Tsasuuazmaneadien 3(3-0-6)
Reading and Writing for Hotel and
Tourism Business
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Vocabulary, language patterns, reading and

writing articles, reviews, journals, advertisements, and

public relation in hotel and tourism business
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Thai for Communication
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Principles of the Thai language for
communication; arts in the four communication skills-
listening, speaking, reading, and writing; listening for main
ideas and interpretation in various situational contexts;

register and styles for communicating in daily life and in the

workplace; public speaking; reading for value and attitude

understanding;  summarizing;  official and  business
correspondence
941-460  MPIVINGHINITUHIVTHS 3(3-0-6)

English for Administrators
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Practice in the four skills - listening, speaking,
reading, and writing - at the intermediate level for
communication in administration and decision-making; the
use of English in a working environment, making an
appointment, coordinating, asking and giving information,
taking notes, discussing, expressing ideas as well as reasoning
942-140 wan3gilszeaumans 3(3-0-6)
Principles of Public Administration
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Definitions; development; concepts; theories and
relationship of public administration; public policy; human
resource management; fiscal and budget management;

organization and management process
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Introduction to Political Science
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Definitions; history and scope of political
science; main concepts of political science; political
comparison; state and bureaucracy; public policy

planning; international politics and ideology; political

system; doctrine and political ideology
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Introduction to Laws and Thai
Constitution
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Definitions; characteristics and types of
laws; law enforcement; law in order of priority;
definitions of constitution; types of constitution; history
of the Thai constitution; the origins of the constitution;
separation of powers; rights and freedom according to the

constitution; the essence of the current constitution; and

key organizations written in the constitution
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Introduction to Public and Enterprise

Management
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Definitions; concepts; theories; scope of public and
enterprise management ;management process; types of
government organization and commitment; public policy;
public services and private businesses; differences;
resemblance; coherence and concepts of implementing the
management techniques from private sectors in government

sectors; and new trends of public services
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Communication and Information Dissemination
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Information resources; search methods; analysis

and synthesis of knowledge; verbal and non-verbal
communication; dissemination of information; code of ethics

on using sources
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ASEAN Community
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Security; economics; and socio-cultural

communities of ASEAN; roles of ASEAN in strengthening

and bringing peace to the region
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Business Law
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Principles of the civil and commercial law; law
juristic entities; limited partnership establishment; limited
companies; dissolution; property; juristic acts; contracts;
specific contracts in relation to business transactions: hire
purchases; sureties; agency; brokers; drafts and the Act of

Cheques
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Administrative Law
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Concepts of administrative laws; public
services; principles and problems of public administration
reform; administration reform in public sectors at present
and in the future; bureaucracy; the relationship between
government officers and state according to the law;

control of administration; administrative courts and

administrative cases
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Thai Bureaucracy and Public Organization
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Philosophy; theories; and concepts of Thai
bureaucracy and public organization; development of Thai
bureaucracy management; characteristics and relationships in
Thai bureaucracy organizations; influences of economical,
social, and political systems on Thai bureaucracy; Thai
bureaucracy problems; the Thai constitution concerning Thai

bureaucracy and public organization

942-241 szuumstisamsdnaseding 3(3-0-6)
Thai Policy and Planning
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Evolution of Thai politics and government; growth
of democratic power; expansion of public bureaucracy in the
context of economic changes; various issues in Thai politics
and government;  government instability; centralization;
constitution; political parties and parliamentary system;
election; authoritarianism in Thai political system and

government; ex-parliamentary politics
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Public Policy and Planning
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Public policy process; public policy formation;

types of public policy and Thai public policy process;

concepts and methods of public policy formation and planning

for public policy implementation; plan and policy evaluation;

public policy impacts; Thai government policy and

operation plans
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ASEAN Politics and Government
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Development of politics and government;
structure as well as political and government system of
ASEAN
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Research Methodology for Public
Administration
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Research methodology for public
administration; identifying a research problem; literature

review; hypothesis formation; research design; data

collection and data analysis; reporting results
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Local Government Administration
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Principles and concepts of local government
administration;  evolution of local government;
decentralization;  effects of local  government

administration on the structure of local administration

development; important factors supporting the



development of local government; problems and obstacles;
improvement of local administration system; public
participation in local administration
942-342 MUIHIIMINAIAEITUL 3(3-0-6)

Public finance Administration
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Introduction to public finance; government’s roles
in economic system; introduction to finance; finance and
fiscal policy; monetary policy; government budget;
government income; taxation; government expenditure; public
debt; local fiscal; problems and solutions of Thai finance and

fiscal
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Job Training in Public and Enterprise
Management
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Job training in the field-related organizations and

companies for students to learn from real business settings
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Civil Society and Civil Movement
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Concepts; theories and development of civil
movement process; history of social drive process; the

formation of political power; influence of a particular group

on the change of political systems; processes of civil

power relations in the society
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Administration of Urban and Metropolitan
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Concepts; theories of urban growth;
evolution of urbanization; urban structure; urban growth
to  metropolitan;  general  geography; historical
background; population data; general administrations;
economic systems; societies influencing government
structures; administration of urban and metropolitan;
administrative problems; environment management;
solutions; experiences of urban and metropolitan;
administration

comparison; development and

management trends at present and in the future

942-400 VIVFITHANSUHNUITNT 3(3-0-6)

Ethics for Administrators
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Concepts and theories; code of ethics; ethics in
public administration and basic morals for administrators;
good governance; ethics supporting public and enterprise
cultures; application of good governance; roles and

responsibilities of business toward the society
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Cooperative Education
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Internship at a workplace in accordance with the
field of study through the process of job application and
selection; handling of work responsibilities and understanding
of organizational rules; application of the internship
knowledge to assigned work; searching for additional
knowledge and technology under the supervision of advisors;
working at least four months during internship and being
cooperatively assessed by the Department of Human

Resources in the workplace
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Seminar in Public and Enterprise Management
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Practice in the application of public administration
concepts and theories in research and analysis of the business

administration problem

946-113 M5VYTNMIEY 3(3-0-6)
Financial Accounting
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Characteristics and basic  concepts of
accounting; accounting record process; adjustment of
accounts; closing accounts; financial statement
preparation; accounting for merchandising and
manufacturing operations; value—added tax accounting;

bank reconciliation statement; statement of cash flows

946-160 HanMAAA 3(3-0-6)
Principles of Marketing
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Definitions and importance of marketing;
fundamental concepts of marketing; environments
influencing marketing; fundamental principles of

consumer behaviors; market segmentation; targeting;

positioning and marketing mix
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Principles of Economics
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General knowledge of economics; demand,
supply and market equilibrium; elasticity of demand and
supply; consumer behavior; cost and product functions;
microeconomics of product markets; national income;
components of national income; national income
equilibrium; monetary policy; fiscal policy; international

trade and finance
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Business Communication
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Objectives; methodology; forms of business
communication; business practice; writing letters; note taking;
report writing; message reading; listening; conversation;
interview techniques; presentation; information dissemination;

advertising and public relation
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Organization and Modern Management
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Concepts and theories relating to organization and
modern management; types and characteristics of
organization; authorities; organizational structures and
operation; administrative and management processes;
planning; organizing; leading; moral support and controlling;

future trends of administration and management; case studies

focusing on both public and private sectors

946-213 MSUYTUINS 3(3-0-6)
Managerial Accounting
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Pre-requisite: 946-112 Principles of Accounting II or
946-113 Financial Accounting

Roles of accounting on management; cost
concepts and classifications; product costing; full
costing and variable costing; cost-volume-profit analysis;
analysis of costs for decision making; standard costing and
variance  analysis;  budget preparation; capital
budgeting; responsibility accounting and performance

evaluation
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Management Information Systems for
Administrators
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Definition of information; information systems
and their components;, information systems and
organization management; concepts and methodologies in
systems analysis; development of information systems
and their impacts on organizations; information
technology and its role in the management of an

organization
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Human Resource Management
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Definition and function of human resource
management; planning in organization; manpower planning
system; personal administration; recruitment and selection;
training; compensation and welfare; building up motivation
and morale; assessment system; promotion; job rotation;

relocating; punishment; layout; negotiation and labour

relations
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New Enterprise Management
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Pre-requisite: 942-143 Introduction to Public and
Enterprise Management
Establishment; methods and new enterprise
problems which new entrepreneurs encounter; fund
acquisition; operation for requesting support; planning;
expansion; and primary analysis for finding the

appropriateness of projects
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Small and Medium Enterprise Management
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Pre-requisite: 942-143 Introduction to Public and
Enterprise Management

Small and medium enterprises establishment;
planning; recording; budgeting for management control;
competition analysis; trade credit; tax; financial
management; marketing management; production
management; human resources management; effects of
environments on business; strategic planning; merger and

acquisition; expansion; and business discontinuity
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Management of Community Enterprise
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Pre-requisite: 942-143 Introduction to Public and
Enterprise Management

Definitions; concepts; characteristics; types;
methods; processes; patterns; and development of
community  enterprise;  marketing = management;
production management; marketing campaign; strategies

for developing strength of community enterprise; a case

study of management of community enterprise

946-306 N13IANIANMAYY 3(3-0-6)
Risk Management
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Principles of risks; risk probability;
consequences of risks in organizations; operational risks;

financial risks; risk assessment and management using



financial instruments; application of risk management in

organizations
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Project Management and Project Evaluation
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General principles; definitions; scope; methods;
planning techniques; project planning; project management;
monitoring  projects;  evaluation  techniques; project
management process in terms of organization management;
project implementation; project implement controlling;

efficiency and effectiveness of project management

946-308 MSUIHITNTHALN 3(3-0-6)
Development Administration
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History; definitions and characteristics of
development administration; concepts of development
administration; administration in developing countries;
economic, social, and political development; development
administration and administration development; principles of
development administration and development administrators;
national development process; development administration in

the country
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Pre-requisite: 942-143 Introduction to Public and
Enterprise Management 946-160 Principles of
Marketing
Philosophies and process of marketing
management for enterprise; analyses of marketing
environment and consumer behaviors; information
system and marketing research; analyzing and forecasting
market demand and share; market segmentation; targeting
and positioning; marketing strategies and marketing mix;
marketing plans; controlling and evaluating marketing
plans; modern marketing concepts and strategies;
marketing communication for promoting  corporate

image; marketing ethics
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Management Innovation
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Concepts and basic theory relating to creation; tools
or techniques to develop creative thinking so as to create new
innovation; transferring ideas into modern organization
management; designing and managing for organization

development appropriate to the world change; values added to

administration; systematic innovation management
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Quality Control and Standard System
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Knowledge; concepts concerning quality planning
and controlling; theories; criteria for quality standard of public
and enterprise organizations and local government; quality
assurance systems according to TQM system standard;
information system in quality management; control
techniques; quality management techniques; operation
management for organization development; instruments for
controlling and examining quality activities; operational

standard; international agreement concerning quality

evaluation criteria
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Cooperatives Economics Enterprise Management
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Enterprise management by applying principles
and theories of cooperative economics; cooperative profits;
price setting; production analysis; supply control; stability
of prices and incomes; economic negotiation; distribution

of cooperative incomes
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Production and Operation Management
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Characteristics and the importance of
production; factors concerning production decision
including production system; organizing for production;
products planning and production capacity planning;
planning and manufacturing process; location selection;
quality and quantity control;  maintenance system;
purchasing system and inventory control system
946-406 MITAMTIMMAMVVIVITUAE sF 3(3-0-6)

Competitive and Sustainable Enterprise
Management
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Principles and theories of competitive and
sustainable management; sustainable enterprise models;
quality services and image enhancement; management
techniques for customer relation; marketing management
techniques and management techniques with advanced

technology
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E-Business Management
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Network systems; basic components; application
programmes used in e-businesses; laws and ethics concerning

security for e-business system; marketing strategy planning

for network systems including e-business management
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Strategic Management for Public and Enterprises
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Definitions; concepts and theories of strategic
management; strategic management process; objective
determination; strategic analysis of the environment; the
determination of strategy; implementation of strategy; follow-
up; monitoring and evaluating the strategy; a case study of

strategic management of dominant public and business sectors
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General Mathematics
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Sets, logic, and functions in real-life problems;
mathematics and arts; equations and inequality; single
variables; matrix; linear equations system; sequences and

series; applications of mathematics in daily life
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Statistics for Administrators
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Statistical ~ methods used in  public
administration research; statistical inference related to

multivariate; applications of statistical inference in a

study relating to public administration



